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Stories of the Week 
Gags of the Week 

Anybedy Wanna Argue’ 
Don't Take Our Word For It 


Stories of the Week 


While putting Churchill back in 
power the British Conservative Party 
worked up a dilly of a campaign 
leaflet 

Headline on the cover read 

“What the Labor Government Can 
do for the Workers.” 

Inside text consisted of one word: 

“Resign.” 

A foot-note at the bottom of page 
4 stated 

“In the interest of paper economy, 
please use this paper to wrap your 
meat ration in.” 


Candidates who are saddled with 
platforms and bosses they don’t ap- 
prove of remind some people of a 
hapless husband 

“Really,” he laimed to critical 
friends, “I didn't want to marry her 
for her money. But how else could 
I get it?” 


Gags of the Week 
Suggested political slogans 
STEVENSON: “Don't change cooks 
in the middle of a banquet.” 
EISENHOWER: “Clean out the 


kitchen filth or we'll die of indigestion 
and food poisoning.” 


Truly it's a shame that future 
citizens aren't here to learn what our 
Government is doing with the money 
they owe. 


Back home in Clark County, Ili- 
nois, farmers are rallying around a 
revised political war-cry: “Let's 
pitchfork the rascals out.” 


inybody Wanna Argue? 


From now until Nov. 4 all your cus- 
tomers, friends, neighbors, and as- 
sociates will want to talk politics. 

Inasmuch as both Presidential can- 
didates are laudable and admirable 
men, the contest soon will settle down 
to principles. 

“Dope” has done his best to ex- 
plain the real principles at issue in 
his new book: Peace and Progress— 
How to Be Happy Despite the Poli- 
ticians. 

We hope you'll like it. In this 
book you may find a number of 
arguments you can quote over the 
luncheon table, in the backyard, 
across the neighboring fence, or with 
a client or prospective customer. 

The price is only $2.95 for this 
easy-and-quick-to-read volume. And 
in the next few months it should 
provide you with plenty of good con- 
versational material. 

Send your order to AIR CONDITION- 
ING & REFRIGERATION News, Detroit, 
Mich. Incidentally, this is a non-profit 
proposition. The writer won't get a 
penny from it. 


Don’t Take ¢ Our Word 
For It 


Lest we be accused of tooting our 
own horn, here’s what people whom 
you may know say about Peace and 
Progress: 

“The logic is faultless . . 
it’s written magnificently. . . . 
become a modern classic.”——JOSEPH 
HAINLINE, WJR-CBS Commentator 
(in a radio broadcast). 

“I have just finished reading your 
latest book, Peace and Progress, and 
want you to know that I appreciate 
your outlined thoughts concerning the 
many problems confronting us poli- 
tically and otherwise today. You 
surely point the way to many correc- 
tive solutions. What do I think of 
your book? I THINK IT’S GREAT!" 
HERMAN GOLDBERG, Chicago, II. 

“Needless to say the summer is a 
very difficult time of the year for 
anyone in our business to sit down 
and read a book, nevertheless, this 
has been accomplished and I honestly 
think your book is wonderful. 

“Your method of presentation for 
each chapter affords a very graphic 
analogy to the subject matter being 
presented and enables the reader to 
(Concluded on Page 14, Column 1) 
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"55 All-Industry 
Show Dates Set 
For Atlantic City 


WASHINGTON, D. C.— The 9th 
All-Industry Refrigeration and Air 
Conditioning Exposition will be held 
in Atlantic City Nov. 28 through 
Dec. 1, 1955, it was announced by the 


Refrigeration Equipment Manufac- 
turers Association 
The dates were set at a recent 


meeting of REMA's board of direc- 
tors 

Dates for the 8th All-Industry Ex- 
position in Cleveland are Nov. 9 to 
12, inclusive, 1953. The Hollenden 
hotel has been selected as official 
headquarters for exhibitors and 
REMA members. 

The association also reported that 
dates for the 11th Refrigeration and 
Air Conditioning Educational Exhibit 
and Conference, to be held in Seattle, 
have been announced as April 24, 25, 


(Concluded on Page 17, Column 5) 


4 Room Coolers, 
3 Upright Freezers 
In Coolerator Line 


DULUTH, Minn.—New products in 
the 1953 Coolerator line will be four 
room air conditioner models and 
three upright freezer models, it was 
announced by G. L. Rees, president 
of Coolerator Co. 

More than 300 Coolerator distribu- 
tor principals and executives will 
watch the unveiling of the new room 
air conditioners and upright freezers 
at the annual Coolerator convention 
in Hotel Duluth Oct. 9 and 10. 

Designed to meet the requirements 
of all markets, the Coolerator room 
air conditioners will appear in 4, %, 
%, and 1-hp. sizes. 

Engineering feature of the room 
units is their compact size, according 
to the company. Coolerator claims its 
air conditioner is the only one that 
will fit into a 24-in. window in the 
‘5, \%, and \-hp. sizes. 

Thermostatic control, variable 

(Concluded on Page 17, Column 2) 


Cory Leases Factory To 
Mass Produce Room Units 


CHICAGO—J. W. Alsdorf, presi- 
dent of Cory Corp., manufacturer of 
Cory, Fresh'nd-Aire, and Nicro home 
appliances, has announced the acqui- 
sition by long term lease of an addi- 
tional manufacturing plant at Grays- 
lake, Ill, and the entrance of the 
company into the volume manufac- 
ture and sale of electric room air 
conditioners and electric dehumidi- 
fiers for home, industrial, and com- 
mercial use. 

The new, one-story Cory-Fresh'nd- 
Aire factory, which was constructed 
about four years ago, embraces ap- 
proximately 52,000 sq. ft. on 14% 
acres of land in Grayslake, 35 miles 
northwest of Chicago’s loop. 

Plant facilities will be devoted to 

(Concluded on Page 17, Column 3) 
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Nash-Kelvinator 
Buys Control of 
Altorfer Bros. 


DETROIT—-Nash-Kelvinator Corp. 
has purchased the controlling inter- 
est in Altorfer Bros. Co., manufac- 
turer of ABC laundry equipment. 

The negotiations were conducted 
by H. B. LaRocca of Sills, Fairman 
& Harris, Inc., Chicago, and A. C. 
Allyn of A. C. Allyn & Co., Inc., 
Chicago. 

The announcement was made joint- 
ly by George W. Mason, president 
and chairman of Nash-Kelvinator, 
and A. W. Altorfer, president of the 
43-year-old Peoria, Ill, firm. 

While plans have not been com- 
pleted, Mason said present intention 
is to operate Altorfer Bros. Co. as 
a subsidiary under its present man- 
agement. 

He said it is too early to discuss 
future selling plans in detail, but 
said that present plans call for the 
continuation of the ABC line pro- 
duced in the Peoria plant and a new 
line of Kelvinator laundry equipment. 

Mason and Altorfer said the re- 
sources of the Kelvinator and the 
ABC national organizations “will be 
utilized to build a stronger dealer 


(Concluded on Page 17, Column 2) 


Asre Meeting Set 
For New York Nov. 30 


NEW YORK CITY—aA joint meet- 
ing with the American Society of 
Mechanical Engineers and sympo- 
siums on commercial and industrial 
coil defrosting, insulation, room air 
conditioners, as well as product plan- 
ning and styling of domestic refrig- 
erators, form the high lights of the 
48th annual meeting of the Ameri- 
can Society of Refrigerating Engi- 
neers Nov. 30 to Dec. 3 at the Hotel 
Commodore here. 

In addition, there will be an entire 
session devoted to a round table dis- 
cussion of the various methods of 
automobile air conditioning that are 
now being used by several prominent 
manufacturers, according to an an- 
nouncement by George K. Iwashita, 
program committee chairman. 

Introduced at the meeting last June 
in Atlanta, an exhibit of technical 
research processes employed in the 
refrigeration industry will be con- 
tinued at this session. These exhibits, 
which are supposed to be strictly 
non-commercial in character, will dis- 
play several very interesting develop- 
ments in research indicating the 

(Concluded on Page 19, Column 2) 


Dairy Industries 
Show Highlights 


Refrigeration 


CHICAGO—-Refrigerated equipment 
had a prominent role in the 1952 
Dairy Industries Exposition here last 
week, and some items of refrigerated 
equipment were making the biggest 
news at the show. 

One big piece of news was that 
Cherry-Burrell Corp. and Emery 
Thompson Machine & Supply Corp. 
were showing “soft” ice cream freez- 
ers at the show on Chicago’s Navy 
Pier. 

This constitutes, in effect, what 
might be called the “final recogni- 
tion” for soft ice cream in the dairy 
industry, because for many years 


(“Picture” coverage on refrigerated 
equipment items shown at the Dairy 
Industries Exposition will be found 
in next week's issue of the News.) 


these two firms produced only con- 
tinuous freezers for “hard” ice 
cream and the dairy machinery in- 
dustry in general joined with dairy 
operators in a fight to keep “soft” 
ice cream from gaining any head- 
way. 

It wasn't too many years ago that 
counter-type freezers or “soft” ice 
cream machines were barred from the 
floor of the exposition. 

“Mobile” refrigeration equipment 
for use in the dairy industry was 
also making news. Kold-Hold Mfg. 


(Concluded on Page 17, Column 1) 


NEMA July Freezer 
Sales Top Last Year 


(See table on page 19) 

NEW YORK CITY—Sales of home 
and farm freezers in July by 25 com- 
panies reporting to the National 
Electrical Manufacturers Association 
totaled 89,767 units. 

This figure was 9,104 short of the 
total for June when 98,871 freezers 
were sold to set a new high for a 
single month by NEMA firms. But 
it wus 32,952 ahead of the 56,815 
units sold in July a year ago. 

NEMA also reported that sales for 
the first seven months amounted to 
456,452 units. This compares with 
454,737 units sold during the like 
1951 period when sales were 36% 
ahead of the previous year and higher 
than in any complete year prior to 
1950. 

Foreign sales in July totaled 1,789 
units, against 3,087 in June and 1,223 
in July of last year. Of July foreign 
sales, 412 units went to countries 
other than Canada whereas in June, 
“other foreign” sales amounted to 
1,240. 

(Concluded on Page 17, Column 5/ 


Profit-Sharing, Used Equipment, Service, 
Financing Discussed at NcRsA Convention 


By C. Dale Mericle and George M. Hanning 


CHICAGO—Encouraged by a 40% 
increase in membership, the National 


eration unusual in the commercial 


field. 

“To reduce operating cost dollar- 
wise in the face of ever increasing 
bor and material cost is a practi- 
cal impossibility,” R. H. Winther, 
San Francisco distributor, told the 


5 


group. 
“The real problem,” he said, “is 


fit.” 
How to do it? Winther said he 
does it by increasing the salaries 


G-E Drops Sale 
Of Commercial 
Units to Field 


Tecumseh Buying Inventory 
Of Units Through 2 Hp.; 
Will Supply Repair Parts 


BLOOMFIELD, N. J.—The Air 
Conditioning Div. of General Elec- 
tric Co. will discontinue the external 
sale of commercial refrigeration ma- 
chines of 2 hp. and below effective 
Dec. 31, 1952. 

Tecumseh Products Co. has ac- 
quired the Air Conditioning Div.'s 
small refrigeration machines inven- 
tory and will maintain a supply of 
quality replacement parts for Gen- 
eral Electric refrigeration machines 
now in use, both open and sealed, 
through 2 hp., and will fulfill normal 
G-E product warranties. Tecumseh 
will not make refrigeration units 
under the G-E label, but will be able 
to offer comparable models from 
their own lines as the G-E inventory 
is depleted. 

The G-E Air Conditioning Div. 
will continue to manufacture refrig- 
eration machines, both open and 
sealed types, for use in its own self- 
contained or “packaged” products. 

“This decision,” said officials of the 
Air Conditioning Div. in making the 
announcement, ‘will allow us to de- 
vote our full manufacturing facilities 
(Concluded on Back Page, Column 5) 


Estate Stove Will Be 
Subsidiary of RCA 


L« 

NEW YORK CITY—-Noma Elec- 
tric Corp. and the Radio Corp. of 
America jointly announced that nego- 
tiations have been concluded for 
RCA’s acquisition of the Estate 
Stove Co. of Hamilton, Ohio, which 
is now a division of Noma. 

The announcement by Henri Sadac- 
ca, president of Noma, and Frank 
M. Folsom, president of RCA, stated 
that the agreement is subject to ap- 
proval of Noma stockholders, whose 
next regular meeting is scheduled for 
Nov. 5. 

It is planned that RCA will form 
a new subsidiary, the RCA-Estate 
Appliance Co., Inc. Cecil M. Dunn, 
president of Estate Stove, will be- 
come president of the new subsidiary. 

(Concluded on Page 17, Column 5) 


Anheuser-Busch To Sell 


Low Temp. Cases Through 
Frozen Food Distributors 


ST. LOUIS—Plans for wholesaling 
merchandising cabinets through 
frozen food distributors have been 
formulated and announced to the 
trade by Anheuser-Busch, Inc., it was 
revealed last week. 

A veteran wholesale supplier of 
low temperature cabinets to the ice 
cream industry, the company first 
introduced frozen food cases last 
June. 

The newly announced plan is built 
around the frozen food distributor's 
selling the cabinets directly to the 
retailer at a low markup. 

“This is possible because we have 
no dealer organization to protect,” 

(Concluded on Page 17, Column 4) 
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Survey Finds Dealers’ Poalinosd Gsm Sein 3 Saute 
Wholesale Sales, Small Margins, Too Many Dealers 


ST. PAUL. Tale with some 200 


aren dealers have convinced Henry 


HM. Mayall, executive secretary of 
the Electric Applhance Dealers As 
sociation of the Twin Cities that the 


problema of the retailer arise from 
three factors to which manufacturer, 


@utributer, and dealer alke “have 
all been Plind 
Mayall heated these factors «as 


wholeaale selling to consumers, inade- 
quate margins, and an excessive 
number of dealers, These things, he 
declared, are not in the best interest 
of the dealer, the electrical industry, 
or the publix 

In & report on his talks entitled 
“Three Hiind Mice--1952 Version,” 
Mayall Gounmented on the three fac- 
tors aa follows 

WHOLESALE SELLING TO CON- 
SUMERS: “How does the consumer 
get electrical appliances through the 
wholesale channels’ Principally 
through jodustrial plants who buy 


@ 


for their employes, through building 
contractors who buy for their friends 
and neighbors, and through their dis- 
tributor friend, all of which is il- 
legal 

“These practices are going on right 
now, despite the Minnesota Trade 
Diversion Act iwhich forbids em- 
ployers to sell any merchandise not 
handled by them in the regular 
course of their business) 

The Attorney General has ruled 
that the law applies to contractors 
who buy for others than the particu- 
lar home they are building. Let's 
stand up and be counted. If you want 
this law enforced have the courage 
te report violations 

INADEQUATE MARGINS: “Daily 
your margins are being reduced. 
In fact, your gross profit margins 
are being cut at a time when you 
are required to expend additional dol- 
lars for promotion and incentive 
compensation to salesmen to accom- 


OF ALL FREEZERS SOLD’ 


ARE EQUIPPED WITH 


t's true—74% of the freezers sold in 1951 (‘as reported 
by REMA) incorporated a Tecumseh hermetic compressor! 


cath Our engi 


application. 


} 


This overwhelming acceptance by the freezer industry 
proves the superiority of the Tecamseh hermetic. 


Lower price, better performance, greater capacity and 
lasting dependability are but a few of the reasons why the 
Tecumseh hermetic is preferred for low temperature appli- 
+ will be glad to show you how the 
Tecumseh hermetic can save you time and money on your 


Dealers too, will find that these facts present powerful 
sales arguments to convince ¢ . 
equipped with a Tecumseh unit will give long, satisfactory 
service and reduce operating costs to a minimum. 


that fr 


ry TECUMSEH PRODUCTS 


TECUMSEM, MICH 


SAPORT OEFT. BVIt WOOOWARD AVE. DETROIT mICH. 


plish better selling and overcome 
present sales resistance by the pub- 
lic 

“Many dealers are fighting for 
their very existence. Some have ex- 
pressed the necessity of getting com- 
pletely out of the appliance business 
or teking on unrelated lines. . . . 

“Write your distributors and manu- 
facturers. Tell them it is necessary 
that profits be adequate to support 
the dealers in the appliance field, that 
is, if they are to be good dealers and 
are to give good companies the rep- 
resentation which is desired. : 

“If margins are not improved in 
the near future, the mortality of 
dealers in our area will be great. 

“The distributors will tell you there 
is no sense in increasing margins be- 
cause the dealers will only give them 
away anyhow, but how about the 
distributor discontinuing selling such 
dealers’ The good dealer wants his 
profit. He doesn’t give it away... . 

TOO MANY DEALERS: “Is it 
necessary to sell everybody to gain 
adequate volume’ Several manufac- 
turers have tried limited distribu- 
tion and their sales have increased. 

“I am finding so many outlets for 
appliances it is no wonder that 
dealers have lost interest in selling 
and promoting. Mention this to your 
distributors and impress them with 
the fact that it is not the number 
of dealers in the area that produces 
results, but the type and quality 
of the retail outlet.” 

Mayall emphasized that these com- 
plaints and criticisms do not apply 
to all area distributors. He said the 
many who continue to work in the 
interest of the dealer “should have 
our wholehearted support, coopera- 
tion, and goodwill.” 

Mayall then asked the dealer: 

“Are you doing all you can to con- 
duct your business on a profitable, 
ethical basis? 

“Are you advertising and promot- 
ing your distributors’ lines in a man- 
ner which reflects credit and builds 
goodwill for you, your distributor, 
and the manufacturer? 

“Are you living up to the terms 
of your franchise? Remember, it is 
a mutual agreement 

“Are you paying your distributor 
bills promptly and not trying to do 
business on his capital? 


“Are you carrying enough of your ‘ 


distributors’ merchandise to make a 
representative display in your place 
of business’ 

“Are you giving the service to your 
customers required by your fran- 


chise and good business practice, | 


without a lot of petty bickering?” 
He continued: “If you are not do- 


ing these things, let's clean up our | 


house before we expect others to do 
the things we feel they should do.” 

Mayall concluded: “If the distribu- 
tors and manufacturers of appliances 
had the information concerning con- 
ditions in this market which the as- 
sociation has, they would be very 
much concerned as to the future of 
their business... .” 


Buy Peerless 


FOR PERFORMANCE — 


Cube Makers 


The PEERLESS Finned Faster-Freeze 
Cube Maker provides both refriger- 
ation and rapid ice-cube manufacture 
from a single, balance, compact unit 
Its fin coils are standard PEERLESS 
coils with nonsoldered return bends 

the ice-cube maker is standard 
PEERLESS all-aluminem construc- 
tion. Easy installation and trouble- 
tree operation are outstanding fea- 
tures; these Finned Cube Makers are 
available with either copper or alumi- 
num tubing, permitting choice of re- 
frigerants. Plain type cube makers also 
available, Sizes, capacities for all re- 
quirements. Designed to meet govern 


ment specifications, Write for details 


1501 No. Magnolio Avenue 
Chicago 22, Winow, USA 


Peerless of America, inc. | 


Trane Sales Potential 
Seen Up 332% by 56 


NEW YORK CITY — Potential 
sales of the Trane Co., La Crosse, 
Wis., should increase 12 to 15 million 
dollars in the next three to four 
years, D. C. Minard, president, told 
the New York Society of Security 
Analysts. 

Factors contributing to a one-third 
increase in the potential available to 
the company, according to Minard, 
include new product developments in 
air conditioning, heating, heat ex- 
change, and refrigeration equipment, 
and increased penetration of markets 
the company has entered in the past 
two years. 

These new lines will give the com- 
pany an opportunity to maintain its 
present volume even in the event of 
a substantial decline in new construc- 
tion, Minard said. 

New and recently developed prod- 
ucts which will contribute to expand- 
ing potentials include a broad range 
of refrigeration machines, centrifu- 
gal fans, gas-fired unit heaters for 
industrial and commercial buildings, 
complete air conditioning systems for 
railway passenger cars, and mechani- 
cal refrigeration systems for shipping 
fresh and frozen foods by means of 
rail. 

Consolidated net sales of Trane and 
its Canadian subsidiary for the eight 
months ended Aug. 30 were esti- 
mated at $27,941,000. Net earnings 
for the eight months were estimated 
at $2.24 per share. These are un- 
audited figures. 


Betty Dittmer Appointed |-H 
Regional Home Economist 


CHICAGO—Appointment of Miss 
Betty Dittmer as northwest region 
home economist for International 
Harvester refrigerators and freezers 
has been announced by J. D. Henn, 
I-H regional sales manager. 

Miss Dittmer, prior to her new 
assignment with International Har- 
vester, has been home economist at 
the company’s St. Paul, Minn. sales 
district. 

She is a graduate in home eco- 
nomics of the University of Minne- 
sota, taught home economics, and 
did home agent work before joining 
Harvester in 1949. 


Don Gabbert Heads Narva 
Educational TV Committee 


CHICAGO —— Appointment of Don 
Gabbert, Minneapolis retailer, as 
chairman of the Educational Televi- 
sion Committee of the National Ap- 
pliance & Radio-TV Dealers Associa- 
tion was announced hy Mort Farr, 
NARDA president. 

“Because of the exceptional oppor- 
tunity educational television offers 
our industry to render even greater 
service to the public,” Farr said, “we, 
as a national organization, are going 
to render maximum support to the 
creation and expansion of this im- 
portant new development in televi- 
sion broadcasting. We expect this ac- 
tivity to be one of the major areas 
of NARDA activity during the com- 


Sub-Zero Adds Two New 
Uprights to Freezer Line 


MADISON, Wis.—-Sub-Zero Freez- 
er Co., Inc. here has announced the 
addition of two new models to its 
1953 line of upright freezers. 

The new models, 15A and 20A, are 
15 and 20-cu. ft. capacity upright 
cabinets. Both feature aluminum con- 
struction and are designed to pro- 
vide greater capacity in less floor 
space. 

They have embossed aluminum 
doors on the individual compartments 
and harmonizing grey breaker strip. 

Sub-Zero’s plans call for an expan- 
sion program designed to double 
present production. The over-all pro- 
gram will include an additional build- 
ing to house the increased production 
line facilities. Part of the program is 
already under way, and the balance 
will be completed during the next 18 
months, the company said. 


Geseo Niagara Falls Mer. 
Dies After Long Illness 


NIAGARA FALLS, N. Y.—George 
F. Kehoe, manager of General Elec- 
tric Supply Corp. here, died at his 
home recently after a long illness. 

Kehoe joined General Electric Sup- 
ply in May, 1931. He is survived by 
his wife, Hazel, and a son, George 
H. Kehoe. 
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harmony of 
design, appearance 
and value! 


Note your own experience. 

Only an UPRIGHT FREEZER can 

give you large capacity 

service in a limited floor area . . . 

only UNITED'S UPRIGHT FREEZER 

has the appearance and 

convenience that are demanded 
today. 


And here's a new note. 

UNITED'S UPRIGHT FREEZER hos 
contact coils built into top, 
bottom and each of the four shelves. 
Therefore, each shelf is 

an individual ‘fast freeze’ 

unit . . . built in for faster 
freezing and better holding qualities. 


Demand the freezer that 

does the most for you—UNITED’S 
UPRIGHT FREEZER— and 

your sales will show you why. 


For complete information 
phone, wire or 
REFRIGERATOR COMPANY 
Locust & Wolnut Streets 
HUDSON, WISCONSIN 
EXPORT SALES DIVISION 


Scheel International, inc. 
4237 N. Uncoln Avenve, Chicago, U. S. A 


gt Ne: FE pee =e ay ties SOM gate. “ae a ee, i ie ' “BES | eae ty Bien, “ ee bi Me Sanne Bri ee 
a m4) * y es oe ab be ie ¢ +h <) in i ae (4 i be 2 ; a pees eee = . sae aes ieee 7 on 
Pitas hoe Lake, 2 kerk GCM CR rs SR a a | oe See 
a Er ced fart 3 wee fs ot ee a, aa a a5 eo ae eee - 7) ce Re ee: ame” ae mes 
ag) 
cee 
foe 
te es 
ee eeCC—is 
4 P| 
4 
ee ; 
i, po 
Sie 
pe ' 
ag 
is ing year.” 
4 i] 
i! 
Maa} 
a} a | 
fe i 
Gh ‘ 
on ‘ 
a 7 
bs - 
: wl . 
at a ’ 
2 { 
a : 
oF f ‘ y . 
me ot dl 
@ - the 
—~ ya t 
at Ps! q 
Mile _ 
¥)! i ; , ee © ee . 
=! 4 : € | 
fay Ee : 
i f —_—_- —_ 
Hl ee % 
put - ' 
pee ' ; 
ts Ss oo 
a ? eee j . 
‘ : 
eee aye 
po 4 
h ; (A 
; Ge Le | WO rg 
yt — 
ae: © ¥ ; i 2 
a " : 
a rs 
} ‘ é 
| + 4 . ‘ 
es : / 
‘A ea 9 
i ’ ee | . 
. ¥ oy : 
2 HERMET/CS : 
ie y bee ci! —— — 
es 4 or i | Faster- Be 
a iy : } 
ri . . 2 _" ' : n ri 
i | | Freeze 
He 
ss ee 
ae 
ee 
a | 
a | UNITED upright freezers rr 
an FS come in the two populor _ 
a | sizes . .. 15 cw. ft. ond 
Pe) 32 w. ft. F a7 
de | i a 
ae i & eel 
p | . , 
Pe yee 
pe i a eS 
eb es | 
Riss ws 
iy, Lor ° } 
on | 
Ret nee . 
ma A | a ———_ : er 3 SA Ps 4 ; 
ait cme | va a ee 
" SSC 
os : ™ . 
eit he 
Phitas Siew Ae (MED aR a ae ee “es iss ae ie yam ee 3, a a ee oe . 7S SRRMAT a alia pea ae 
ah ee eM aga | agar a ect Ae CS ae i a y Se, Pa ue ae eS Vie a ieee 2s)! eae Mame a Sige Ge ae eee ie oar 
Ah. titi? aS ‘4 Sit Lae i ce ge Sek on, uh ts oe Diet Ae ae eee it % ea Ef Se ihe a = i 7 i emma = i, eee ee 
Bs Ph stare At ood Bolted PE ae = a oe + 9 An ae et * pe ie . gr & Bhd as oh es os We 6 8 , a emery ty 
TT SOAT Teeter Als. |e oe a aie sh eae ay ora et ee: ie eters Se ee ee Pe i ee 


ee 


Plant Maintenance Parley 
Will indude Sessions 
On Industry Equipment 


NEW YORK CITY—In_ recogni- 
tion of the important part air condi- 
tioning, refrigeration, and plumbing 
play in the maintenance of factories 
today, it has been decided to set 
aside many sessions of the forth- 
coming Plant Maintenance Confer- 
ence exclusively to a discussion of 
these problems. 

The conference takes place at the 
Public Auditorium, Cleveland, Jan. 
19-22, inclusive, concurrently with the 
Plant Maintenance Show, where 
thousands of machines and products 
needed in maintenance will be ex- 
hibited. 

Among the topics set for discus- 
sion are “Pumps and Piping,” “Sani- 
tation,” “Maintenance of Buildings,” 


CHROME FURNITURE 
at LOW... LOW PRICES 


Booth Illustrated 


single $39.50 list 
double $59.50 list | 
wall panel $22.00 list 
BIANCO manufactures quality | 
chrome furniture at prices that |} 
command fast sales action. A | 
complete line from deluxe to 
economy. Booths . . . settees 
. tables . . . wall panels. 
Upholstered in rugged Duran 
for long life. 
write for 
illustrated catolog 
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jo ¢ 
ALIAS CO), 
(ee) 


ST. LOUIS, MO. 


| of Walter Lambert 
| Matheis to the Pittsburgh sales of- 
fice and Stan Mangham to the At- 


all parts of the country will attend 

In addition to these sessions, 59 
other meetings will deal with general 
aspects of plant maintenance. These 
include such subjects as preventive 
maintenance, lubrication, incentive 
systems, maintenance stores, train- 
ing workers, maintenance budgets, 
work standards, and similar prob- 
lems. 

Problems ng on the size of 
plant and the maintenance force will 
be treated separately so that execu- 
tive personnel from small, medium- 
sized, and large plants may discuss 
those subjects most directly involved 
in their own operations. 

Advance registration cards may be 
obtained from Clapp & Poliak, Inc., 
341 Madison Ave., New York 17. 


3 Sales Representatives 
Appointed by Trane Co. 


LA CROSSE, Wis. — Appointment 
and Richard A. 


lanta, Ga., sales office has been an- 
nounced by the Trane Co. here. 
Lambert received a degree in me- 


| chanical engineering from Virginia 


Polytechnic Institute and is a gradu- 
ate of the Trane student training pro- 
gram of 1951. 


Matheis was formerly associated 


| with the general sales department in 


the main office of Trane. He is an 
industrial engineering graduate of 
Lehigh university and of the Trane 
student training program of 1947. 

Mangham is a 1952 graduate of 
the Trane student training program. 
He received his mechanical engineer- 
ing degree from Georgia Tech. 


| Attention, Tourists! 


SPARTANBURG, S. C.—Dr. J. B. 
Cash has announced plans for con- 
struction of an air conditioned, 12 to 


18-unit motor court on West Main | 


St. here. . 
. * . 
CINCINNATI — “Town Center,” a 
new $650,000 air conditioned motel, 
is under construction in the 3300 
block on Central Parkway. Construc- 


| tion is under way on the first section 


of 35 rooms, with additional sections 
bringing the total to 130 or 150. 


“some combinations 


can't be beat!” 


For it takes a combina- 


ole special instalfae 
tions, it pays to tame 
it to TENNEY 


CHICAGO International Harvest- 
er's 75-day refrigeration sales cam- 
paign which ended recently was “a 
smashing success,” according to re- 
sults announced by R. H. Burnside, 
assistant sales manager, I-H General 
Sales Dept. 

Burnside said the special 7/75 sales 
campaign “far exceeded our sales ob- 
jectives at both retail and wholesale 
levels with a record of 157.3% of our 
national quota. Each of our six sales 
regions and nearly every wholesale 
district and distributor outlet ex- 
ceeded their quota. 

“It is particularly significant that 
while we were making this great re- 
tail sales record our wholesale volume 
was at a record level and would have 
been much higher had we been able 
to produce and ship the refrigerators 
and freezers our dealers wanted to 
purchase.” 

The campaign offered prizes to the 
top-five dealers in every wholesale 
district with the highest percentage 
in excess of quota. 


CHARTERED SHIP FOR TRIP 


Dealers winning first and second 
places and their wives will be guests 
of International Harvester on an 8- 
day ocean cruise visiting Bermuda 
and Nassau on the luxury liner, 
Queen of Bermuda. The ship has 
been chartered by I-H for the win- 
ners’ trip starting Oct. 11. 

The top dealer, in addition to the 
prize trip, received a substantial mer- 
chandise prize as did the winners of 
third, fourth, and fifth prizes. 


Winners of I-H Sales Contest Will 
Sail for Bermuda, Nassau Oct. 11 


Nearly 600 persons will be mak- 
ing the vacation cruise and will 
travel with all expenses paid to New 
York City for a “get-acquainted” and 
pre-sailing party at the Waldorf- 
Astoria’s Starlite Room prior to em- 
barking on the liner 

Included with the winning dealers 
and their wives making the trip wil! 
be the management and wholesale- 
men of some of the leading distribu- 
tors who were winners in the 
wholesale section of the contest and 
I-H_ sales officials. 


SOUTHWEST AREA LED 


The southwest sales region with 
173.9% of quota led the competition 
in the six I-H regional areas. All 
regions exceeded their quotas-——north- 
west second with 169.4%; southern 
third with 159.2%; central had 
157.3% ; western 155.5% ; and eastern 
137.8%. 

In the regional! distributor competi- 
tion RCA-Victor, Kansas City, was 
the southwest region and national 
leader with 280% of quota. The 
Frank Lyon Co,., Shreveport, had 
191.1%. as the runner-up and all dis- 
tributors topped their quotas in the 
region. 

Century Distributors of St. Paul 
with 277.5% led the second-place 
northwest sales region, while RCA- 
Victor, Davenport, Iowa, with 177.3%, 
was a runner-up. 

In the southern region, Hughes 
Supply, Orlando, Fla., with 208.7%, 
led a field of 10 distributors, but 
was closely pressed by McDonald 


MU-151 
Side Mounted 


FIVE DISCHARGE POSITIONS 
FAN SECTION TOP MOUNTED 
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FIVE DISCHARGE POSITIONS 
FAN SECTION SIDE MOUNTED 


A new 15 


model is added to the 
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Brothers, Inc., Memphis, with 196.6%. 
RCA-Victor of Chicago hed a record 
of 157.7% to top central regional dis- 
tributors. 

Robert F. Clark Co, of Cheyenne 
won in the western region with 230% 
and were closely followed by Smith- 
Morley, Salt Lake City, with 222%. 
and Gough Industries, Los Angeles, 
was third with 180.9% 

There was plenty of close competi- 
tion in the 17 eastern wholesale out- 
letx with Lincoln Supply of Syracuse 
topping the fleld with 200.2%. Stern 
& Co., Hartford, Conn., scored 201.4% 
to be the runner-up. The Philadelphia 
distributor, S. S. Fretz, Jr. had 
191.1%, and Cooper Distributing, 
Newark, was next with 185.1% 

Winning I-H districts in the six 
sales regions were aa follows: South- 
west'’s Springfield, Mo. had 292.6% 
to top the region and country; Fort 
Dodge, Iowa, with 259.5% in the 
northwest; Memphis, Tenn., 195.6% 
for the southern; central had Fort 
Wayne, Ind., 214.2%; Cheyenne, Wyo 
with 230% in the western; and Al- 
bany, N. Y. had 178.9% to top the 
eastern region. 

Burnside said the campaign has 
again placed International Harvester 
in an excellent inventory position 
with the entire remaining 1952 pro- 
duction sold out, no stock at the 
Evansville Works, and dealer, dis- 
trict office, and distributor Inventories 
at a very low figure. 


Carrier Dealer Appointed 


DALLAS~-Underwood Heating Co. 
here has been named dealer for Car- 
rier home and commercial year-round 
air conditioning units, it was an- 
nounced by Howard Lard, vice presi- 
dent of Bock Corp., Carrier distribu- 
tor in the Dallas area. 


WESTINGHOUSE 


UNITAIRE® CONDITIONER 


A 15 HORSEPOWER UNIT 


1S ADDED TC THIS 
VERSATILE LINE 


Westinghouse line of 


Unitaire Conditioners. There are now nine units, ranging from 2 to 25 hp. 


These handsome units can be used inside or outside the space to be conditioned 
—with or without ducts—applied singly or in multiple. The fan section of 
either the 10 hp. or 15 hp. units can be positioned for fen different discharge 
directions (see diagrams). Dual refrigeration circuits can provide 50 or 100 
percent capacity operation, giving excellent control of temperature and hu- 
midity conditions at partial and full loads. 


They are reliable. The hermetically-sealed compressor is based on the original, 


time- n Westi 


nghouse design. Coordinated design with all major com- 


ponents built by Westinghouse assures trouble-free operation. 
They are economical. Their modern design, precision manufacturing and fac- 
tory assembly and testing mean maximum value with minimum operating 


ard maintenance costs. 
i unsuitable for less 


simplifies installation. It also permits in- 
adaptable equipment. Low initia! costs 


and low operating costs insure full customer satisfaction. 


There's opportunity and security—as well as profit—in a Westi 
Air Conditioning Distributorship or Dealership. We have a few territories 


a. 


race Geena 
Hyde Park, Boston 36, Mass. 


. Get in touch with 


Electric Corporation, Air Conditioning Division, 
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“Maintenance of Mechanical Equip- 
ment,” “Maintenance of Electrical 
Equipment,” “Maintenance of Power : 
Plants,” and “Corrosion Prevention 
and Control.” Industry leaders from 
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FREEZER-FOOD 


PLAN SELLING 


Advertising Man Who Sold Himself Brings Fresh 
Approach to Merchandising Methods 


BIMMINGHAM, Mich. One of the 
fret things that readers of the Birm 
ingham centric read when they 
get their paper i « column that 
starts out like (thie 

Ann Arbor, Beptember 30 

Dearest Lad 

I'm really sorry I havent written 
more often but gee, I've been so 
darned bury. Last night, for instance, 
a bunch of boys serenaded us girls at 
the dormitory There wes one boy 
there 

Doesn't sound much like « freeser- 
food plan advertisement, does it’ 
But it ie and an effective one, ac- 
cording to Dean Coffin, who not only 
wrote the ad but has been selling 
freezers in volume as the result of 
it and others like it 

Coffin ie head of Dean Coffin, Inc 
whose sole business since last May 
has been selling the freezer-food plan 
to Oakland county families. Before 
that he was «a film writer for Jam 
Handy, Inc, a Detroit producer of 
industrial training films. And thereby 
hangs « tale 

As & man with 15 years experience 
in his profession, he was assigned to 
40 « series of training filma for Ben- 
Hur Mfg Co of Milwaukee, maker 
of the Ben Hur freezer. The purpose 
of the flima t# to help dealers and 
their salesmen put over the freeser- 
food plan 

Ben-Hur officials gave Coffin all 
the information they could in Mil- 
waukee and then sent him to Call- 


Constent inspection 
every step of the wey 


TOI UE ECR 


Quality controlled 
from ore to finished product 


fornia to see for himself how the 
plans were being operated there Cof- 
fin saw, was impressed, and became 
enthused. So enthused in fact, that he 
gave up his film writing job and took 
on the Ben-Hur franchise for the 
Oakland county area and set out to 
ell the food plan on his own 

With no particular background in 
the appliance business, and no par- 
ticular desire to expand into it, he 
was able to bring « fresh approach 
to the business of selling freezers 

Coffin says that his freezer-food 
plan differs from others in several 
respects 

First, his advertising approach is 
entirely different, but more about 
that later. Second, he sella the freezer 
and the initial load of food as 4 
single package, both Gnanced by 
local banks, over 18 months. This 
shaves the down payment required 
and reduces monthly payments to the 
minimum. Thus, the customer can 
begin saving the money he would 
ordinarily have spent for food right 
from the first month 

By saving the difference between 
his freezer-food payment and his 
normal food expenditure in cash, he 
will be able to refill his freezer at 
the end of six months by paying cash, 
thus avoiding further interest 


Third, he has signed a contract 
with a local locker plant to supply 
Coffin plan customers with their food 
at large quantity discounts which 


Specify Wolverine 


are not available to others. The 
locker plant, says Coffin, has agreed 
to continue to serve these people 
these discounts as long as it 
in business. 

Coffin considers the tie-in with 
locker plant to be a particularly 
one. It assures his customers of 
high quality foods for which 
locker operator is known and 
processing by experts. A home 
livery service is provided 


5 Women ‘Experts 
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and to acquaint them with the re- 
quirements of quantity buying for 
the freezer. 


Literature ovailable 


Buy From Your Wholesaler 


~ WOLVERINE 


TUBE DIVISION | 


& Hecle Consolidated Copper Company, Inc. — 
> Manufacturers of tubing exclusively 
1413 CENTRAL AVENUE 


DETROIT 9, MICHIGAN 


Pionts in Detroit, Michigen end Decatur, Alobome; Soles Offices in Principe! Cities 


Dolverme Mall Beyer BITHON OCH + DECATUR, ALA + HOUSTON, TERAS + LOS AMGELES, CALF + LONG ISLAND CITY © 1 + PHILADELPHIA, PA + PROVIDENCE & 1 + ST. LOU, BO 
Cxpert Oepertecst, (5 € 40m St. New Yoh 16 W 


customer's credit is okayed. 

A serviceman also visits the cus- 
tomer the first day or two after the 
freezer is installed and checks it 


is need for an electrical connection 
for the freezer, the serviceman makes 
the installation. 


‘| Holds Freeser School 


Fifth, Coffin periodically holds a 
freezer school for his customers. He 
sets aside a morning in the local 
community house and invites his cus- 
tomers to attend. During these 
schools, Coffin representatives and 
home economists from the Detroit 
Edison Co. tell the freezer users 
what vegetables and fruits are com- 
ing into season, what are the good 
buys, how to prepare these foods for 
the freezer and other down-to-earth 
information on how to get the most 
out of their equipment. 

“You never saw such avid students 
as those housewives,” Coffin com- 
mented. “They had pencils and note- 
books and were taking everything 
down. The school lasted for three or 
four hours and they remained inter- 
ested right to the end.” 

Those five points, Coffin believes, 
are the ones that make his plan dif- 
ferent from others that are in opera- 
tion in this area. 


Unusual Advertising 


But most unusual is his advertis- 
ing. 

Coffin’s ads consistently occupy a 
space two columns wide and gener- 
ally the entire length of the page in 
depth. The ads are solid type in 
the form of “messages.” There are 
no big black headlines, no pictures 
of food or freezers (he handles the 
Ben-Hur chest and Sub-Zero upright 
freezers), and no mention of price. 

Sometimes they take the form of 
an exchange of letters. Sometimes 
they look like a play script. Some- 
times they are a “fiction” story. 
Sometimes just an informal message. 

This heading is always used: 

“A Message To Our Friends and 
Neighbors from DEAN COFFIN, 
Inc., 348 East Maple, Birmingham.” 

Then comes the “message.” 

Now, to give you a taste of the 
flavor of the ads, here is the rest of 
the “letter” that started off this 
article: 


_ Cateleg 8-225 
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A Message 
To Our Friends and Neighbors 
from DEAN COFFIN, Inc. 


Ann Arbor. September 30 


Deares Dat 


Pm real wory | haven't eritten more often but gee 
Tee been ce darned buy Last might, for instance. « 
beach of boys serenaded us girls ot the dermiters 
There wa: one boy there, the cucest ching, with s hind 
of tere way of talking and long brown eyelashes 
Made me think of you. | was aufal busy. I leaned oot 
the windes sed shouted ot him for s long ume 


Dive get to write 2 paper for my Home b comemics cour 
on the sabyeet of frogen fends Yow bought ome of then 
freeacr andfood plans from Dean Callin. Ine so may 
be you could write me the facts. Gee, Dad, you must 
be saving 2 terrible lot of money because Mother says 
yee ert cach s big dcount on your food new. And me 
being away this year, tow! Write me the fects about the 
freeser and the food, Ded And since you're saving 
hundreds of dollars on the food. could you send me 
ten dollars extra the month’ 


eeser 


October 5 
Serre Darling 
Here are the facts about our freezer and-loud and the 


high cost of living: First, we mise you, and would 
much prefer to have you cating at our table each night 
Next, we bought « freezer from Dean Coffin, Inc. be- 
cause they de arrange a large quantity ducount for the 
seat tet ti a ea 
food-plan Hf you want more facts. I'M get them. Mean- 
while, don't lean out the dormitory windows so far 
Vou might catch « Aying saucer right om your lovely 
little schners 

Love 

Dad 


PS. They sell Ben-Hur (chest type) and Sub-Zero 
(upright! freeners 


Happy Freezing. 


Dean Coffin Ine. 
Freesers & Family Feed Plans 


s more BTU’ 


KRAMER TRENTON CO.-Trenton 5, NJ. 


CLEVER ‘message-type’ copy is choracteristic 

of ads run frequently by Coffin. Ads ore 

2 columns wide ond run full length of the 
poge 


“There was one boy there, the 
cutest thing, with a kind of stern 
way of talking and long brown eye- 
lashes. Made me think of you. I was 
awful busy. I leaned out the window 
and shouted at him for a long time. 

“I've got to write a paper for my 
Home Economics course on the sub- 
ject of frozen foods. You bought one 
of these freezer-and-food plans from 
Dean Coffin, Inc., so maybe you could 
write me the facts. 

“Gee, Dad, you must be saving a 
terrible lot of money because Mother 
says you get such a big discount on 
your food now. And me being away 
this year, too. Write me the facts 
about the freezer and the food, Dad. 
And since you're saving hundreds 
of dollars on the food, could you send 
me ten dollars extra this month? 


“October 5 
* Darling: 
“Here are the facts about our 
freezer-and-food and the high cost 
of living; First, we miss you, and 
would much prefer to have you eat- 
ing at our table each night. 

“Next, we bought a freezer from 
Dean Coffin, Inc. because they do ar- 
range a large quantity discount for 
the food their freezer customers want 
(Concluded on next page) 
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DEAN COFFIN (right), edvertising man turned freezer salesman, discusses promotion pions | 
4 with joe Roth, in Coffin's display room. Floor area is devoted exclusively to freezers, : 
both upright and chest-type. 
! _ 
| These women, Coffin said, are 
4 freezer owners themselves and know 
from their own experience what the 
requirements are. They are also out- Love. 
standing for their refinement and —. { 
- good manners, and are an excellent 
hy force in “nailing down the sale” by j 
A making a good final impression on 
5 as soon as the sale is made and the i 
} a | | 
5 PS | 
A) Fourth, Coffin has arranged with thoroughly to see that it is operating 
‘ cha five women “experts” to help his new Perfectly and gives the customer tips 
ae customers with their initial order ©" how to take care of it. If there | 
é i 
, ‘ 4 - ] Pe | 
| o. - iat t “ x) 
s Lh Fae EW) pice ‘ ip. <oe 
* (eB. * LID ALLIS 
s, At Le ee Cog.t 
i i aa L/S ay 0d, ay), : tn) ! 
i ete Cagney, eo,8 OS 
zt <2eg,7, THe ny STL) 
bi Seaemiers nonterrous tubing é Dry * Clean * Uniform + Soft & There IS a difference in tubing ; 
SH, | ee | ee 
(/ 
of al Go C06! a C6 a>, on 
4 <2 ee by wee, 0 ee <7 Sher $ 
4 Mime My Tee 7 
| a ; CY tpl = TRY a 
fe Quvelity coils Detroit, Michigan Decatur, Alebor + wionansntten te | 
on a — , 2 . NOM OAH TENSES HREM TET 
a ee o- ¥ a ae 
7 a6 oe / § (f->3 ’ 
mB x Aik | ees 
: Fg ~ a oe -* ay eenl a> ip 
‘ ‘ Pe rH) 0e69: ey e,0 | “Love, | 
4h ees. 8e e . HIER) ¥ Susie. 
ai ; ey Over35 years | : ><] 
u i, , a of manufacturing ~ @ bm re 
BaP , cov s 
i ne ee 
v5 hie PART RRC a ORR ‘ Sa CES AEE RAT EER aS 
m Ley OS LOS 
} oa ~@@ Md) + SS ar ; re 7" 
eae aaocte A Eee eee 
+ s<legg Pant niles. 0a | aes Kaytee 
s 3 Th" Tee . t ER) 
: ee | — —— [FRR owe 
ey: \ by 
‘& ee : = RAME | 
; § t ee es wt 7 
hoe | . — “laa offer ) 
ee 4 re = —— comm < -_ 
a oe alt a aa ST: ontpanenned fin and —— 
rs e ‘ ee Write for ; | 
a | | 
NA a A gs i i oe ae oe ll : a oe a! ae 


| 
| 
| 


_ AIR CONDITIONING 


& REFRIGERATION NEWS, SEPTEMBER 29, 1952 


Clover Ad Copy Brings Cithéiiiass 0 Store 


(Concluded from preceding page) 
to order. The savings on food actu- 
ally are paying for our new freezer. 

“Third, the roasts and steaks are 
dee-licious, the best meat we've had 
since before the war. Also, our food 
is delivered right to our freezer. We 
have a small ‘Super Market’ right in 
our basement. That keeps your 
Mother from needing the car for 
marketing every day. 

“It also keeps her from buying all 
those ‘extras’ at the store 3 or 4 
times a week. I save $5 a week just 
keeping her away from the tempta- 
tions of modern merchandising. 
Honey, the Dean Coffin, Inc. plan is 
a quality proposition, set up by some 
local Birmingham families who are 
raising kids and know what good 
food costs. It's a revolution in food 
buying, and nothing less. 

“Enclosed is ten bucks, which is 
part of what we save each month by 
having a Dean Coffin, Inc. freezer- 
and-food plan. If you want more 
facts, I'll get them. Meanwhile, don't 
lean out of the dormitory window so 
far. You might catch a flying saucer 
right on your lovely little schnozz. 


“Love, 
“P.S. They sell Ben-Hur (chest 
type). and Sub - Zero (upright) 
freezers. 


“Happy Freezing, 
“Dean Coffin, Inc. 

Another similar series of humor- 
ous, homely, personal letters was be- 
tween a wife harrassed by bad 
weather and a cold who dreaded go- 
ing out shopping and her traveling 
sales manager husband. He replied 
suggesting she see Dean Coffin, Inc. 

In this series, which went through 
two successive ads, the husband ar- 
ranged for a salesman to call on his 
wife. But the wife cancelled the call 
and berated her husband, saying, 
“After all, we aren't exactly drown- 
ing in money and I can think of 
other things we need more than a 
freezer.” 

Which gave the husband a chance 
to tell his wife that buying the 
freezer would not increase “our ex- 
pense one zloty” and to explain why. 


‘Message’ In Form of 
Play Script 


The “message” in the form of a 
play was actually a script used by 
the firm in one of its radio broad- 
casts. Coffin said that the broadcast 
brought such good results that he 
decided to run the script in his news- 
paper ad. 

The script was built around the 
conversation of Mr. Wage Earner and 


his wife. She is trying to convince | 


him to get a freezer on the Coffin 
plan. Here is a sample of the con- 
versation : 

“HE: What's the gimmick? 

“SHE: Gimmick? What do you 
mean, dear? 

“HE: The catch! The gizmo. The 
hooker. That salesman ain't no 
Santa Claus. 

“SHE: Why do you always act so 
stubborn ? 

“HE: Honey, listen-—-they don't 
GIVE those Dean Coffin freezers 
away, you know. And we can’t afford 
to spend a nickel more for any- 
thing. 

“SHE: Now look here, they've got 
the food prices down so low for 
people who buy these freezers that 
the savings on food PAY for the 
freezer. Honest . . dear. 


“HE: Id like to talk to that ped- 
Pat He certainly sold you a bill 


— Good! He'll be here any 
minute now.” 

After the salesman gives his pitch, 
comes this humorous twist: 

“SHE: Say, how come you know 
so much about the Dean Coffin Home 
Freezer Forums? 

“SALESMAN: When your husband 
was in our store last week I . 


“SHE: In the store? You mean 
-.. you... you knew all about this 
Food Plan? 


“HE: Why, sure honey, we've been 
spending money for food like sailors 
for beer. It's time to get smart, buy 
in quantity, and take that discount. 

“SHE You mean... you. 

“HE: I called up Dean Coffin and 
told him to send a man out here to 
get you sold first. 'm no dummy.” 

Coffin found that newspaper 
readers enjoyed this informal, fic- 
tional style.One week he failed to 
insert an ad, just to see if it would 
be missed. It was. 


He Was Missed 


Papers had not been delivered to 
Birmingham homes very long before 
Coffin's telephone started ringing. 
Readers asked why he hadn't put an 
ad in the paper. One woman said 
that that was the first thing she read 
when she got her paper. 

Knowing that his advertising was 
being read, Coffin hasn't omitted any 
insertions since. 

Coffin's sales organization is still 
small, but growing rapidly. Right 
now he has four full time salesmen 
and is training five others. Having 
written the Ben-Hur training films, 
he uses them to train new men 


Behind his store he has a garage, 
which he uses for storage, workroom, 
and a separate, partitioned off school 
room. In the school room, he has a 
slide film projector, flop-over easels, 
and other devices for giving sales- 
men all the information they need 
to give a complete sales story on the 
freezer and the food plan. 

Right now, Coffin's salesmen are 
using the “planted letter” technique 
in their cold canvassing, which they 
also do in addition to following up 
leads brought in by advertising. 


refrigeration system, 
compressor parts. 


Frigidaire’s Refrigeration Oil is not only specially super- 
refined to the strict requirements of Frigidaire engineers — but 
it’s also refined and processed still further at the factory to 
remove every last trace of dirt, air, moisture, wax and gum- 
forming substances. Frigidaire engineers test the oil again and 
again to make sure it’s completely pure and will do an out- 
standing lubrication job both in the normal refrigerating 
range and at low temperatures. 


‘Planted Letter’ Technique 


The “planted letter” technique calls 
for the salesman to take a packet 
of letters and put one in each mail 
box in a certain block. The letter 
asks the homeowner if she is inter- 
ested in the food savings plan. It 
asks that the housewife retain the 
letter and the salesman will call in 
a day or two and pick it up. 


Then, a few days, later, the sales- 
man goes down the block retrieving 
the letters. Going to the door, he 
asks the housewife for the letter. 
When she gives it to him, he asks 
if she is interested in saving money 
on her food bill 


If she is at all responsive, the 
salesman then makes an appointment 
to call back at a time when both the 
husband and wife will be home and 
have the time to talk with him. 

With the appointment arranged, 
the salesman can then schedule his 
sales calls so that his time will be 
used most productively. 


More Ideas To Come 


Coffin claims that the technique 
has worked well, but that he is now 


5 


working out the details of a cam- 
pletely new sales technique patterned 
after the “humor” of his advertising. 


“But I'm not going to tell you 
about it,” he told the News reporter 
“T want to give it a good trial, before 
the idea gets around.” 


Coffin said that his salesmen work 
on straight commiasion. He said that, 
after a salesman has proved his 
worth, he is willing to work out a 
drawing account or some method of 
steady income compensation if the 
salesman wishes it. 

Selling the freezer, Coffin philoso- 
phizes, is really only incidental in 
the food plan. Really, the food plan 
is a new way of consumer food buy- 
ing that will revolutionize the food 
distridution industry because it helps 
the consumer save money and to 
enjoy better food 


But, he noted, it is not easy to 
convince the housewife that this is 
so. Husbands, he has found, are 
usually the first to realize its poasi- 
bilities. But the little wife resists 


changes in her way of doing things, 
and it is on her that the salesman 
really has to concentrate his effort, 
he believes. 


and packed to stay that way! 


Refrigeration oil must be clean and free of foreign material 
since it circulates with the refrigerant throughout the entire 
lubricating precision-made valves and 


Then to make sure Frigidaire Oil stays clean, it’s packed in 
specially processed, air-tight containers. It’s packed both in 
gallon tins and in handy quart bottles. These transparent 
bottles are graduated from top to bottom and bottom to top 
to facilitate measuring the exact amounts of oil needed. This 
top-quality oil is available in viscosities of 75, 150, 300, 500 
and 525 for use with any refrigerant. 


See your nearby Frigidaire Parts 
Distributor for a supply of this top- 
quality oil. Or write Frigidaire Divi- 
sion of General Motors, Dayton 1, 
Ohio. In Canada, Toronto 13, Ontario. 


ve Frigidaire 


Always specify, always use genuine 
Frigidaire-made parts 
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Trade-In Merchandising 


Survey Indicates Successful Operation Depends on Adequate Reconditioning, 
Active Promotion, Separate Sales Floor, and Strong Sales Training Program 


MANSFIELD. Onic — Dealers sell- 
ing household mechanical refrigera- 
tors don't have ‘o be’ told that they 


tece « “tradd in protiem”.-they are 
living with it every day 

What does concern them, however 
# the matter.of just what is the cor- 
rect way of handing refrigerator 
trade ins 


Manufacturers and other interested 
elements in (he industry have been 
surveying the situation and making 
recommendations of trade-in hand- 
ung and merchandimng practices 

A survey by the Westinghouse Ap- 
pliance Division of 61 dealers who 
take trade-iné, made for check and 
development purposes in conjunction 
with the Westinghouse Guaranteed 
Value Trade-in Plan, turned up some 
significant revelatiane on the hand- 
ling and pronstion inethods employed 
by dealers w'io are now actively in 
the refrigerator trade-in business 


Most Dealers Promote 
Trade-Ins 
The big majority of those surveyed 


(44 out of the 61) actively promote 
the taking in of trade-ins to promote 


males of new models. In using the 
trade-in theme as sales bait, the 
dealers gave the mig nod to news- 


papers as the promotion media 
Forty-three «f the dealers said they 
used newspaper advertising, only five 
mentioned ratio, four television, and 
there was on'y one mention of direct 
mail 

On the question of "Who Appraises 
Trade.Ina” the dealers who re. 
sponded to this question answered as 
follows 


Saleaman 32 
Manager " 
Crwners 3 
Servicemen 2 
Special Appraiser 1 
As to “where is the merchandise 
to be traded in appraised?” the fol 
lewing “score” on this count was 
tabulated on the dealers’ replies 
Store il 
Home 21 
Store or Home “4 


In thie matter of appraisal of used 
merchandise, a number of dealers 
indicated that they were coming 
around to the viewpoint that it would 
be better policy to have the owner 
or & special appraiver make the ap- 
praisal and that they might change 
to such a method of operation 

Only about one-fifth of those 
dealers surveyed reported that they 
made use of « “Trade-In Guide” or 
Blue Book of used appliance 
values. Those who did make use of 
such books said they did so primarily 
to make a ‘trading point.” 


Where Units Are Sold 
Is Important 
The 


matter of where used refrig- 


erators are sold is considered to be 


specify and buy 
RUDY 
CONDENSERS 


Available for any application 

clean... strong... tight 
... low cost, high quality ... 
built in modern plant... 
prompt service 


Whitt FoR OFTANKS 
RUDY Manufacturing Co. 
away Senet ot 

OWAGIAC MICHIGAN 


> 


a rather important consideration in 
the proper handling of used merchan- 
dise Most thinking is to the effect 
that the used merchandise ought to 
be separated from the new models. 
That there is little uniformity in 
practice on this point is revealed in 
the anewer to the question “Where 
Are Used Refrigerators Sold?” which 
resulted in the following answers 
from those polled 


Store 

Separate Store 
Warehouse 

Basement 

Storeroom 

Second Floor 

New Sales Floor 
Separate Sales Floor 
Sold to Second-Hand Dealer 
Wholesale Outlet 

Repair Shop 

Garage 

Back of Store ‘ 
Back of New Sales Floor 
Annex Store 

Back of Separate Store 


However, those making the survey 
declared that many dealers who do 
not have a separate sales floor for 
used merchandise are making some 
effort to separate new and used mer- 
chandise, even if only to the extent 
of “walling off” in some manner 4 
section of the main showroom floor, 
to be devoted exclusively to the 
traded-in marchandise 


Majority Will Trade Back 


- 
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Thirty of the dealers answered the © 


question “Will You Trade Back on 
Used Refrigerators You Have Sold?” 
(By “trading back” the dealer will 
permit payments made on a used 
model he has sold to be applied to a 
new model or to @ more expensive 
used model). Two-thirds of those 
answering said that they would, and 
one-third said they would not trade 
back 

Slightly less than half of the 
dealers said that they actively “pro- 
moted” the sales of used refrigera- 
tors 
promotion materials 

Those who did report activity of 
this type leaned very heavily to the 
use of newspaper classified advertis- 
ing, five to one over any other type 
of promotion. Window displays were 
used by a small number of the 
dealers reporting. 

A number of the dealers declared 
that they had not encountered any 
great trouble in getting rid of used 
refrigerators the primary markets 
being young couples with limited in- 
comes, occupants of rooming houses 
or light housekeeping setups, and 
owners of resort cottages. Some even 
said they kept a “backlog book" of 
requests to fill whenever they took 
in a trade-in 


Dealers Handle Financing 


Most financing of used merchan- 
dise is apparently done by the dealer 
himself, or the dealer with the help 
of a local bank. The larger finance 
companies apparently aren't too in- 
terested in handling the paper 

Only about half of the dealers in- 
dicated that they gave any kind of 
a warranty on a used refrigerator 
The warranties that were given gen- 
erally ranged from 30 to 90 days, 
with very few over the 90-day period 

Only nine of those retailers report- 
ing declared that they had received 
any help from a manufacturer or a 
distributor in the matter of handling 
and disposing of trade-ins, 51 stating 
that they had received no help along 
these lines at all 

The Westinghouse Electric Appli- 
ance Div. has developed a “Guaran- 
teed Value Trade-In Plan” for refrig- 
erators to be used by dealers, and 
has worked up & manual covering 
some of the essential points of mer- 
chandising used refrigerators. 

8S. J. Stephenson, household refrig- 
eration merchandise manager for 
Westinghouse, says that successful 
trade-in operations depend upon ar- 
ranging for reconditioning facilities, 
aggressive advertising and promotion, 
& separate sales floor for used refrig- 
erators, and a strong sales training 
program 

Pointing out that “proper appraisal 
is the real secret of a sound trade-in 
business,” Stephenson divided refrig- 
erator trade-ins into three classifica- 
tions 

Class One are in good mechanical 


with advertising, displays, or | 


condition and require little or no re- 
conditioning. Class Two are in good 
mechanical condition and require re- 
conditioning to the extent of repair- 
ing, replacement of parts, and refin- 
ishing. Class Three trade-ins are in 
non-operating condition 


Trade-In Appraisal Form 


To help the appraiser evaluate 
trade-ins, the Westinghouse program 
makes available a “trade-in appraisal 
form.” By following this form, the 
appraiser systematically checks each 
item on the used refrigerator in the 
customer's home and arrives at a 
trade-in allowance and reconditioning 
costs. 

According to an estimate made by 
Westinghouse, on Jan. 1, 1952, 70% 
of all refrigerators in use were six 
years old or less, which means the 
majority of trade-ins need only to 
be cleaned, sanitized and have their 
hardware polished. Such operations 
can be done easily and inexpensively 
in a amall service shop, it is pointed 
out 

To recondition and make ready for 
re-sale those trade-ins that are not 
inoperative “junkers,” the following 
three principal steps are recom- 
mended: 

1. Test the unit. 

2. Check the door 
hinges, gasket. 

3. Clean the refrigerator (wash and 


seal, latch, 


THE NEW AND THE O10-—Seporate soles floor, seporate selling 


methods pay of for dealers 


who sell refrigerators under the 


sanitize, and polish the hardware). 
In appraising a prospect's old re- 
frigerator to set a trade-in allowance, 
the following are the points to check: 
1. Cabinet Finish: Check for chips 
and over-all color fading. 


2. Door Hinges, Handle, Latch: 
Check for looseness and condition of 
finish. 

3. Door Gasket: Check for deterio- 
ration and tight door seal. 

4. Cabinet Liner: Check for chips 
and/or rust. 

5. tce Cube Trays: Check if any 
are missing, bent, nicked or discol- 
ored. 

6. Shelves: Check 
rusted 


if twisted or 


7. Meat Keeper, Vegetable Drawer, ; 


d Valve Trade-in Pian. 
Defrosting Trays: Check if usable. 
8. Refrigerating Units: Check for 


In pricing a used refrigerator, the 
Westinghouse manual! points out, the 
dealer should draw on his experience 
in his market. A handsome appear- 
ing, guaranteed used model can com- 
mand a higher price than a similar 
model that does not have these at- 
tributes. 

Other factors to be considered when 
setting the selling price on a used 
refrigerator are: 

1. Trade-in allowance given. 

2. Drayage cost. 

3. Reconditioning cost. 

4. Sales expense. 
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FEATURING SNAPFLEX CONTACT ACTION! 


Here's a refrigeration control that gives 
longer life and better performance than any 
other single pole control available today. 
And, one of the big reasons is SNAPFLEX 


contact action! 


Only PENN has SNAPFLEX .. . an ex- 
clusive design in contact structure which 
provides “roll-wipe-snap” action on closing 
and opening. Result? No bounce .. . no 
closing arc... no welding of contacts! 

But that’s not all. There’s the “in-line” 
power unit with range spring and bellows 
directly opposed to assure that once settings 
are made, they'll stay that way. Direct 
reading cut-in and cut-out scale . . . no addi- 
tion or subtraction, no waiting to check tem- 
perature or pressure, just set it and leave it. 


Mounting position or vibration does not 
alter calibration or accuracy of performance. 
And there’s more. You get what you've al- 
ways wanted . . . the unmatched features 


and dependability of the famous PENN Se- 


ries 270 two-pole switch in SINGLE-POLE 
construction. 

In this complete line, there are low and 
high pressure models . . . cemperature models 
. . . and dual models combining pressure 
with built-in high pressure safety cut-out. 
Get the full story on the PENN /low-priced 
single pole control. Ask your wholesaler or 
write Penn Controls, Inc., Goshen, Ind. 
Export Division: 13 E. 40th Street, New 
York 16, N. Y., U.S.A. In Canada: Penn 
Controls Limited, Toronto, Ontario. 


AUTOMATIC CONTROLS 


FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


ae Phrase 


Ree 9 SE Ne es Gs ary SR ea 2 i wie Y a ar ane a Ree ee. 
vv iy ef es Ce Raden Bist amy ee ee a ae : : : Pee cc lo eee ee | ae By hokmae ee fee 
et A ane oe oS Bob Ss ean ae Be a eo Sa ae Cn eo 
. : ee 
| Be ee 
ys oa “a * ‘ “4 
¢ =) ; J kg’ mee: i bs 
2 7 ; ,: tiie 
: —— gemma ri, Bile 
. gp Se Ss, HE 
| ee - i zo | , | . 
; a _ I d 
; : 4 TR , - } 
° Po . @g al : v4 
7" : 7 ie She ; 
7 a he 
7 . ey i * * ‘2 t ' 
% aid 2 Py : : <* 4 
* ee ta : 
: . as aad 
7 SS ; 
eC ST / 
— a | 
ae , | 
, } 
; . | 
F e - —_ - 
: ppecussemeo en 
t Po i 
‘ i 7 | 
7 i ees ae 7 o i. { 
wy a Me cae ; F 
" : ; 
: <a = i 
i - i { 
| ee a - 
- 
| () — 
‘ ’ . a 
F 4 i 7a \ 
5 pp 7 ONTR 
¥ rv e Y T | 0 © i ¢ 
- 7 5s 2p MRR |, ce Dees e 
kas = © _ 
: EEE epeemeeeceemeees 
; a 
¢ : . 
rs 7 4 — 
+r > ’ 
i ;, = ae be ‘ | 
| ie); a a 
=~ /Siello 
ne ~~ 
Barts | 
| 
} a 
ef 
mh \o FaF 
3 == | | EDRETRR TERT 
tf u . pe OLAS il al HE E2182 SLE 231i Tet Th 
ae 
‘ Bt 
ol Gatocne eae Pe ee Col og Cae aan ra ee x eS easing be Bia.) 2° ee a ae: | Soe ae ee a 
etl ape fe eo a ML) Weta tee CN ee ss aa oer «th eae . Ligne = <5 2 te ae pa co a 


egg eet 


_AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 29, 1952 


26,000 Lbs. of Fresh Meat on the Road 


Refrigerated Car Starts Regular 
Run from South Dakota to Florida 


MIAMI, Fia.--Inaugurating regu- 
lar service from the midwest to 
Florida, the first cargo of meat to be 
shipped in a mechanically-refriger- 
ated car arrived in Miami recently 
after a “history-making” 2,040-mile 
run from Sioux Falls, S. D. 

The new “reefer,” known as a 
“Thermo-King,” carried 26,000 Ibs. 
of fresh beef, lamb and pork, bacon, 
ham, and canned meats from the 
John Morrell & Co. plant at Sioux 
Falls 

D. H. Yelverton, manager of Mor- 
rell’s Miami branch, said the automa- 
tic controls were set at 34°, and that 
during the trip the cargo tempera- 
ture did not vary more than 2° 
despite the fact that the outside tem- 
perature often soared above 100°. 

This is the first of 25 cars to be 
equipped with Thermo-King mechan- 
ical refrigerating-heating units man- 
ufactured by Thermo-King Railway 
Corp., Minneapolis. The equipment is 
completely automatic, and any de- 
sired temperature can be maintained 
by simply setting a dial, the com- 
pany said. The cars were built by 
the Mather Stock Car Co., Chicago. 

The Morrell firm is the first to 


LOw-PRICED 2/70” 


adopt the new self-contained units 
for refrigerator cars. The units are 
similar to the Thermo-King units 
which the Morrell firm uses for re- 
frigerating its over-the-road trucks. 

Only one unit will be used in each 
car, although all will be built to ac- 
commodate two units and for cer- 
tain types of return runs Thermo- 
King may elect to place two in op- 
eration. In the event that mechanical 
failure of any kind occurs en route, 
Thermo-King dealers at strategic 
points will merely exchange units. 

The new car attracted wide inter- 
est during its initial trip 

At Chicago it was routed to the 
exhibition platform of the Illinois Cen- 
tral station, where it was opened for 
six hours for an inspection by more 
than 800 railroad officials and meat 
packers. 

At the end of the trip in Miami 
several hundred additional railroad 
men, Morrell customers, and citrus 
growers watched the unloading 

Under the agreement with Thermo- 
King Railway Corp., Morrell will pay 
for the use of the cars on an elapsed- 
time basis, and all maintenance work 
will be done by Thermo-King 


s 


MOTOR RATINGS 


New Self-Service Store Deals Only In Packaged ice Creams 


Just One Clerk Needed To 
Handle Entire Operation 


DAYTONA completely self-serv- 
ice ice cream store-—-handling only 
packaged ice cream—-has been opened 
in a new shopping district here by 
Maharg’s, a company that makes 
and retails its own ice cream. 

The new store is the fifth retail 
outlet for the firm, which has made 
fancy ice creams and novelties since 
1912. The small shop has three Frig- 
idaire glass-front, open top cases 
on one side and three on the other. 
In the center is an island display 
rack filled with such related supplies 
as nuts, ice cream cups, and cookies. 

The regular 12% butter fat ice 
cream is displayed in pints, quarts, 
half-galions, and gallons in the cases 
on one side, while a 16% butter fat 
grade is displayed in the cabinets on 
the other sidé. At the rear of the 
store is a standard, 8-lid Frigidaire 
ice cream cabinet holding frozen nov- 
elties. Next to it is a self-contained 
5-hp. Frigidaire air conditioner. 

Next to the central island display 
is a small counter where the cus- 
tomer pays for his purchases. The 
single clerk works from this centrally 
located position. 


McCray Name Filed in Buffalo 


BUFFALO.A business name has 
been filed in the Erie county clerk's 
office for McCray’ Refrigeration 
Equipment Co. of Buffalo, 144 Vic- 
toria, Kenmore, N. Y., by Daniel A. 
Sperrazza. 


SAVE 
MONEY 


on polyphase applica- 
tions with the PENN 
Series 270 two-pole re- 
frigeration control. It’s 
the most versatile con- 
trol in the field . . . it’s 
really two switches 
in one! 


AL. | Full Load Amps. 
AC. Locked Rotor Ange. 


New 


CENTER SECTION ond left side of the store room shows three of 
the six gloss-front, self-service Frigidaire ice cream cabinets. The 
center island display and cashier counter contoin related mer- 


chandise, such os ovts, syrups, 


cookies, and candies. The 


is air conditioned by the Frigidaire S-hp. unit stending next to 
the rear wall. 


Saar 


Wa 


THREE of the six Frigidaire glass-front self-service cabinets on 
the right side of the store are shown here. Note the neat or 


rangement of pockoges. Note the 


B-lid Frigidaire cabinet at the 


rear weed hnad storing ice cream > saveltios, 


OMAHA, Neb. Complete  all- 
weather air conditioning and the 
most recent designs of frozen food, 
dairy, and produce cases have been 
incorporated in the newest Hinky- 


| Dinky supermarket to be opened 


here. 

The store contains 27,000 sq. ft. 
of floor space and the management 
takes special pride in the array of 
refrigerated self-service cases. Pro- 


| duce is kept in tip-top condition by 


refrigerated display racks, while a 
modern preparation room and giant 
walk-in coolers are located in the 
basement. Service to the sales floor 


| from the meat pre-packaging and 


| joining the coolers, 


vegetable preparation sections, ad- 
is simplified by 


| two elevators. Motorized conveyors 


also have been installed to transport 
stocks from storage to the selling 
floor. 

Specially designed cases with re- 
flecting mirrors make it easy to shop 
the self-service meat cases. A service 
window for meats is provided for cus- 
tomers failing to find what they * 
want in pre-packaged meats. 

During the recent open house, 
Clyde Beam, meat department man- 
ager, personally conducted visitors 
behind the scenes to observe the 
“last word” in modern meat mer- | 
chandising. Included in the itinerary | 
were the spotless meat packaging de- | 
partment where equipment for care- | 
fully controlling both temperature | 
and humidity was pointed out, the , 
conveyors for easy delivery to the 
wrappers, and the huge walk-in 
coolers. | 

Other modern features include a 
huge off-street parking lot, seven 
motorized check stands, magic car- 
pet doors, and a kiddie corner. 

All doors, both in and out, are | 


Non-inductive Amps. 


13.9 7.69 6.95 
83.4 46.1) 417 
13.9 709 6.95 


Pilot Duty — 


TEMPERATURE RANGE 


57.5 VA. 115 to 230 V. D.C. 


125 VA. 115 te 600 V. A.C. 


DIFFERENTIAL 
* | Min | 
Top of Range Bottom of Range Top of Range Bottom of Range 

+ 30°F. arr TF 30° F 45°F 
+ 55°F 4° F. 7° F. 30° F 40° F 

55°F 3°F. 5° 6. 25° F 30° F 

90° F. 4° F. 7°F. 45°F 55° F. 

- Se - ——+| 
80°F. 3° F. 5° F. 25° F 30° F. 
90° F 3° F. 5° 8. 25° F 30° F 


d by electric “eye.” Floors are | 
cushion tile and the store is light- 
engineered through scientifically 
placed fluorescent lighting fixtures. — 
Concealed ductwork pipes warm air 
in the winter and cooled air in the 
summer to all sections of the store 
for shopping comfort. A 20-ton re- | 
frigeration unit in the basement op- 
erates the 
In addition to ‘self-service meats, | 
dairy, fish, poultry, frozen food, and © 
ice cream refrigerated vending cases | 
of the newest reach-in design, the | 
supermarket has been equipped with | 
temperature and humidity-controlled 
cases for vending all green vege- | 


make the new market a congregating 
place for family shoppers. Year- 


Hinky-Dinky Market In ieee: 
Boasts Cooling, Lots of Refrigeration 


round air conditioning was the most 
important inducement, he said. A 
kiddie corner, special carts for chil- 
dren, and modern all-steel shelving 
teamed with wide aisles to make 
shopping a pleasure. 

The kiddie corner is complete with 
midget chairs, tables, and comic 
books to provide a place of enter- 
tainment for children while the 
mother shops. For the toddler, spe- 


cial shopping carts are equipped 
with safe seats so they can ride 
along. 


The super-speed, motorized con- 
veyor-type check stands have been 
provided to eleminate checkout 
bottlenecks 


Business Name Filed 


BUFFALOA business name has 
been filed in the Erie county clerk's 
office for H. & H. Hardware & Appli- 
ances, 1491 Genesee St., Buffalo, by 
oo 8. Filipiak and Henry J. Sikor- 


For Efficiency 


LARKIN HALF-TURRET HUMi-TEMP 


Efficient operation makes a product 
easier to sell on one hand; builds 
solid customer satisfaction on ewok 


other. Precision engineerin, 
the bese materials—skil a 4 
pe almost 25 years ex- 
in commercial and indus- 
trial Pal refri tion—all add up to 
fisher alisionet for every Larkin 
«2, ‘And this means lower 


operating — important to 
buyer and seller alike. 
. 
Coll — Humi-T “one 
end Alr 
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“| have always felt that whatever the Divine Providence permitted 
to occur | was not too proud to report. The people are not served 
by pussyfooting, or by that sort of journalism in which nobody will 
ask who is the editor of a paper or the writer of an article, and 
nobody will care.'"—Charles A. Dana. 


| | Memo to Dealers Who 
Have You READ ‘Peace and Progress’ Yet? | Want To Make Money 


SOOO OO 


Bip Bont) apeeey 


; —_ BECAUSE refrigerators registered less than four million 
@ units actual movement in 1951—in contrast to the six and one-half 

million of 1950—it’s important for canny dealers to study the 

balancing rate of kindred “white goods” (36 electric ranges, 46 


os e m “ 
No 1 B plement in all Size unit _ automatic washers, and 16 food freezers per hundred refrigera- 
7 tors) and to place sales emphasis accordingly. 


Five major appliances, either not commercially available or 


; | with little acceptance in 1940, now represent an annual volume 
; | of nearly $900 million—which is more than the total “white goods” 
_ _ volume of the best pre-Korea year. 

4 an Television, of course, is the dramatic new plug-in job which 
A. has upset the statistical apple-cart. 


* There's a strong possibility that, in the new areas soon to be 

» served by television networks, kindred appliance sales (starting 

a ; with completion of the hookup) will be discombooberating to 
. dolorous statisticians. One sale leads to another. And brand 
satisfaction is paramount. 

Dealers who intend to stay in business for a long time will 
shorten the number of lines handled, and concentrate on estab- 
lished brand merchandise, if they intend to profit through this 
bonanza. 

A well-trained serviceman will be the biggest asset they can 
acquire, furthermore, because customer satisfaction is the sine 
qua non. Additionally, an educated staff of salesmen is another 
requisite for long-term stability and profitability. 

The really successful refrigerator dealers do their own in- 

| stalling and servicing. And they overcome normal turnover 
amongst salesmen by providing the most promising recruits with 


books like One Foot in the Door, Both Feet on the Ground, 
and It’s a Great Life. 


oe 2 


| a sale for a better quality replacement. Also, it discloses needs 

for other products in the prospect's home. Such demonstrations 

don't happen automatically. Inspired salesmen must follow 
through. 

A good distributor is as interested in seeing his dealers 

' making decent money, at full retail prices, as he is in getting ahead 
himself. 

Biggest factor in dealer failure, he knows, is the assumption 

Regardless of whose condensing unit you buy—and regardless of its that merchandising =o oy beep to make a living. Of course, 

size —vour first ‘‘mast’’ is to insist that it have a CLEANABLE ( water-cooled) in the last six years, specialty selling has produced the greatest 


condenser to help you maintain new-unit efficiency indefinitely. When you return on invested capital of any retail business in the country. 
realize that use of a simple spiral tool, doing a thorough mechanical cleaning But—the cream may have been skimmed off the milk. 
job, can always restore copper-water surfaces to their original heat-exchange In listing dealer responsibilities to the industries which have 


efhciencies, you won't settle for anything less than a cleanable condenser. 
And especially so now since most major manufacturers recognize the demand 
for “‘Cleanable’, and are equipping their units accordingly. Remember too, 
you can Now count on surprisingly low initial cost that is made possible by 
Halstead & Mitchell's tremendous high productive capacity. 


made them happy, experts agree that their first obligation is to 
bridge the gap between manufacturing capacity and sales 
potentials. 

If retailers and their salesmen can’t meet that challenge, 
company-owned chain stores could take over by default. 

“The day of the dealer being carried by manufacturers is 
over,” Mort Farr, president of the National Appliance and Radio- 


i yy (Enea eee 


wv 
Ie like it or not. We must fight our own battles against oppressive 
i 
ig (tc 


licensing and taxation, against unhealthy practices at every level 
| of the distribution system, and particularly against false and 
ean HAN | | i In short, the retailer is the key to continued prosperity— 

Write for bteroture 
Pe OFFICES: BESSEMER BUILDING © PITTSBURGH 22, PA. THE CONSCIENTIOUS DEALER, that is. 


CLEANABLE io all size capacities 
All with seamless copper tubes, brass 
headers machined and brazed Warer 
tubes are accesmble trom cither end 


misleading advertising at our own level.” 


Home demonstration provides the best opportunity to close ~ 


Brac. be aie te) es ea ee ae ae ae. ae oe 7" a 
3) ee: oe eens t ei «ag a ae | Po it ee Menitd jee Be eS e. ‘ad Baie. 
a 
— : 
: 
cc i 
Copyngnt 
. eek ei |  _ 
( escove ano wg 6 TD_BE ALOT EASIER warts Tomonow ¥ —— ) REFRIGERATION £4 “te alee 
4 SHOT PALS HAVE A SysTEM) 12 SAY “NO DICE THE | wien you SEE THE 
oo ee +s aeere FIRST TWE~- BUT BG- “10 ae : 
7) Lal al "AL, a, = - - 
a | THE POOR SCHMOE / ve masses more \ {i> : 
GIVES UP OR /) BUCKS THAN A HOT- \ 
Tes TWORTHYy see oeTts LOGT~- ROD RIDER ON AN it 
r FT tier : H a 
‘Ge CH -:-2 it 
— . - i e |’ - ef} - 5% * 
BG ee AS S| 
BIASES et, Hepes See 
” Ay AY’ i. 4 a ' ‘ a7 = & 
» . 4 “yl 2 — 4 , WA 
he) Ad am | AX) An Cat TP || 1 
. y = } ° ‘> iT an Al ZZ ) 
ay £ a = ” j BB | 
= : — i aii Si=" s 
P om) ~- Oy ih = 1 a ? i 
‘ : >~ , ‘ ce Z 
"“\Ub ¥ / yi | 
aan 7 ip NN eee 
i __ -_ — y \ — |Zaks LLU | nese errr: > | 
% =? ZA ‘ = a 
SS gS A | Pee = 
7s 3 —— SIM GOODER TRY TO LET 
apt on 2s P41 SOMEBODY ELSE DO . 
‘ Ee ig Mie ee eS acu ay dig) )) THANX ANO A TIP OF | 
: be fey Fh “ah. Pe Cee Yj THE HATLO HAT TO ; 
i x Nn A} (ON THOMAS FLANAGAN, | - = ane 
’ Core see ee or . Z ZA r y SPIVAK > COO. | t 
re | 
4 
| | 
, t 
' ) 
oie i} 
z f fh | 
= 
% | 
: . lee T A, % te 
a] a er’ “" 25-Ten i® 
me . ia i 
<y % <n Rant | : A" » | 
a eaeit' 
; ot 
kes 4 
1 4 a ; 7 | Pe 
: ie 3 Be | ee : > ; 
ed Wheteseters in Prin ipel Cities 
ice ye A teh iG eee: eons — ll i ee | he ee 


alee ate ated 


& REFRIGERATION NEWS, SEPTEMBER 29, 1952 


DEALERS received individual oft 


the stoff of Temperature Control, 


i from LU ers 
Inc., new wholesaling firm in 


Detroit, at a special two-dey showing. 


Temperature Control, Inc. 


Formed as Wholesaling 


Firm by James & Roach Who Becomes Contractor 


DETROIT .- Formation of Tem- 
perature Control, Inc. here to whole- 
sale air conditioning, refrigeration, 
heating, and allied lines of equip- 


MAR. DEALER—if you want to 
make a fast buck, SELL THE NEW 


HILSON SPASAVER 


@ for low cost space saving open 
refrigerated display of milk and 
dairy products, luncheon meats, 
vegetables, beverages. 


@ for pop and mom stores, super- 
ettes, super markets, delicatessens, 
pony kegs, etc., etc. 


@ fits anywhere . . . in front of meat 
case in wall shelving or gondola. . . 
back to back on legs . . . double 
deck, etc., etc. 


@ all welded steel, baked enamel in 
and out, fluorescent lighted, 8” non- 
refrigerated display shelf with price 
tag moulding, glass front, drain. 22” 
H, 20" D, 76" & 96" L, remote or 
self-contained with 26” housing. 


@ so different it sells. For all the 
dope, write, wire or phone NOW. | 
111 E. FOURTH ST., | 
CINCINNATI 2, OHIO | 


DUnbar 2297 
(Representatives wanted) 


| tary. 


| for dealers at the Lee Plaza hotel 


the report. 
| To show how the filter material 
becomes’ electrostatically charged 


| speaker, 
| graph. 


| noise in the speaker and a variety of 


ment has been announced by the 
principals of James & Roach, long- 
time Detroit distributor for Carrier 
Corp. in addition to various other 
makes. 

The new firm will serve as the dis- 
tributor for Carrier and other lines 
while James & Roach becomes a re- 
tailing contractor. 

Officials of Temperature Control, 
Inc. will be the same men who head 
up James & Roach: Norman M. 
James, Sr. is president; Wade Young « 
and N. M. James, Jr., vice presi- | 
dents; and Alfred W. Keats, secre- 


First move of the new wholesaling 
firm was to stage a two-day showing 


with the aid of representatives from 
the various manufacturers whose 
lines the company handles. 

Firms represented included Carrier 
Corp., Goodyear (“Pliotron” air 
filters), Williams Oil-O-Matic oil 
burners, Incinerator Products Co.'s 
“Waste King” disposer for garbage 
and waste, Iron Fireman stokers, 
Lo-Blast gas burners, Shafconaire 
overhead oil-fired heater, Janitrol 
heating equipment, Hadley-Brown 
gas conversion burners, and Morri- 
son Steel Products, Inc., “Mor-Sun” 
furnaces. 

Working demonstrations in two of 
the exhibits attracted considerable 
attention. 

This was the first showing to the 
trade of Goodyear’s new self-charging 
electrostatic Pliotron air filter. Com- 
posed of specially shredded poly- 
ethylene film packed in an aluminized 
steel frame, these filters are claimed 
to remove 400% more fine dust than 
conventional air filters, according to 


merely from the air motion through 
it, the demonstration setup employed 
an electronic pickup, amplifier, loud 
and cathode ray oscillo- 


Passing the shredded filter mate- 
rial over the pickup would produce 
wave patterns in the oscillograph 
scope. 

The Williams Oil-O-Matic demon- 
stration involved two oil burners 
feeding atomized oil into clear plas- 
tie enclosure. 

Its purpose was to show how the 
low pressure design of the Williams 
burner gives better atomization 
with resultant improved efficiency 
than conventional high pressure 
burners. 


SHAFTS by MODERN 


| 
| 
| 


Shafts by Modern power 
compressors for the country’s 
leading lines of commercial 
refrigeration. For precision 
SHAFTS, in quantity, consult 


Modern Machine Works, inc. 
Pioneer Skat Mamstactu os 
5354 S. KIRKWOOD AVENUE 
CUDAHY, WISCONSIN 


Madden Brass Appoints 
Johnson Representative 


CHICAGO —- Madden Brass Prod- 
ucts Co. announces the appointment 
of Ed S. Johnson as representative 
in its Minneapolis territory. Johnson 
will cover the states of North and 
South Dakota, Minnesota, the north- 
ern half of Iowa, and the northwest 
portion of Wisconsin. 

Johnson has recently resigned his 
position as purchasing agent and 
sales promotion manager of a Min- 
neapolis wholesaler of refrigeration, 
plumbing, and heating supplies. Prior 
to that, he was associated with a 
large manufacturer in the Twin Cities 
area as secretary and purchasing 
agent. 

Johnson is currently serving as sec- 
retary of the Twin Cities Chapter of 
the Refrigeration Service Engineers 
Society. 


Erie Firm Opens 3rd Unit, 
Enlarges Service Dept. 


ERIE, Pa.-The Leonard Nieder- 
riter Co., appliance dealer, has opened 
its third store at 2617 W. 12th St. 
The parent store is at 1726 State St., 
and the other at 17 S. Main St. 
Corry. 

Bernie Jendruczak has been ap- 
peinted manager of the new outlet. 
He has been in the appliance busi- 
ness in Erie during the past 10 
years. 

Niederriter also announced that 
the service department for all three 
stores has been expanded sider- 


ably and describes it as “the largest 
in this part of the country.” 


Truck refrigeration can now be as fully automatic and 

dependable as stationary plant systems. The Kold- 
_ Hold “Kold-Trux” Unit refrigerates while you drive 
to maintain any temperature from —-10° to +50° as 
| long as you want it. It builds refrigeration so smooth- 
ly the driver can’t tell it’s there. For complete details 
send for the new Kold-Trux Bulletin. 


DES MOINES, lowa-.A. W. (Ace) 
Barber has purchased the interest of 
W. W. Stuart in the Stuart Supply 
here and will de- 
vote his time to 
sales promotion 
for the firm. 

Mrs. Vi O'Hare 
will continue in 
her capacity as 
manager of the 
office and account- 
ing departments. 

The Stuart Sup- 
ply will continue 
to be active in the 
wholesale heating 
and air conditioning supply business, 
as in the past. Additional emphasis 
will be put on service to industrial 
accounts. All of the present lines are 
being continued, and new items will 
be added in the near future. 

Barber was associated with Dela- 
van Engineering Co. of Des Moines 
from its beginning in 1937 until early 
1950. He has now moved back to Des 
Moines from Oclwein, Iowa, and is 
actively engaged in sales work with 
Stuart Supply. 


Carrier-Bock, Dallas, Opens 
Cooled Sheet Metal Shop 


DALLAS — Carrier-Bock Co. has 
opened a new 5,000-sq. ft. sheet metal 
shop at 2617 W. Pear! St. 

I. I. Bock, president, said the shop 
is the first of its size in the United 
States to be completely air condi- 
tioned. It is situated directly behind 
the main Carrier-Bock building. 


A. W. Barber 


SLANTS 


on Service 


“Slants on Service” is a handy 
“package” devised by the NEWS 
to meet the needs of tte busy 
readers who are engaged im the 


service and contracting dbusi- 
ens 
Movable Bin Saves Time 


A handy movable bin for tools or 
parts that will save time in working 
around the shop can be made from 
orange or egg crates. 

Nail two or three of these crates 
together and then attach screw-on 
type casters at the corners. 


Checking Door Gasket Leaks 


Using a light inside a refrigerator 
to check for air leaks in the door 
seal is an old trick to most service- 
men. The light (it's best to use a 
bright one such as a 100-watt bulb), 
will shine through cracks. 

Best type of wire for the light is 
the two-conductor lead-in employed 
on television aerials. 


MISSING SOMETHING? 


More and better useful 

information is yours for 

the asking. See “What's 
New” page. 


FULLY AUTOMATIC 

POSITIVE TEMPERATURE CONTROL 

ENGAGES AND DISENGAGES WITHOUT SHOCK 
ELECTRICAL PLUG-IN FOR “OFF THE ROAD” OPERATION 
FIELD PROVEN THROUGH YEARS OF USE 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 29, 1952 


An Announcement 
by GENERAL ELECTRIC 


he Air Conditioning Division of General Electric Company will 
discontinue the sale of commercial refrigeration machines of 2 hp 
and below, to manufacturers and refrigeration supply wholesalers. 
effective December 31, 1952. 
We will continue to manufacture refrigeration machines, both open 
and sealed type, for use in our own products. 


This decision will allow us to devote our full manufacturing facilities 
and attention to the tremendously increased demand for General Electric 
home heating and cooling equipment, packaged air conditioners, heat 
pumps, water coolers and other products. 


SERVICE AND REPLACEMENT PARTS 


Recognizing the vital necessity for maintaining a supply of replacement 
units and parts for the G-E refrigeration machines now in use, current and 
earlier models, both open and sealed through 2 hp, arrangements have been 
made with Tecumseh Products Company, to warehouse and supply G-E 
replacement units and parts and fulfill our product warranties. Tecumseh 
is, of course, very well qualified to carry out this responsibility. 


CONDENSING UNITS AND COMPRESSORS 


After December 31, 1952, and while existing stocks last, Tecumseh 
Products Company will also offer for sale General Electric compressors and 
complete condensing units through 2 hp. As stocks of General Electric units 
are depleted, models comparable to those previously manufactured by 
General Electric will be available from the Tecumseh line through their 
established channels. 

General Electric Company 
Air Conditioning Division 
Bloomfield, New Jersey 


GENERAL @ ELECTRIC 
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ANNOUNCEMENT 


ecumseh Products Company takes pleasure in announcing the 
acquisition from the Air Conditioning Division of General Electric 
Company of their commercial refrigeration machine inventory 
for external sale to manufacturers and refrigeration equipment wholesalers. 


This will include conventional and hermetic equipment from ‘« hp through 
2 hp. 


Tecumseh Products Company will purchase the inventory of this equip- 
ment from General Electric Company and take over all service including 
repairs and furnishing replacement parts. General Electric Company will 
continue to supply refrigeration machines through existing channels until 
December 31, 1952, from its inventory. 


Tecumseh, withJits very extensive line of conventional and hermetic 
equipment, will be able to offer models comparable to those formerly manu- 
factured by General Electric Company as G-E inventory is depleted. After 
December 31, 1952, Tecumseh Products Company will handle all sales and 
as far as possible in line with our established policy, take care of former 
General Electric customers, both manufacturers and refrigeration equipment 
wholesalers. 


Tecumseh Products Company is naturally proud to have been selected 
by General Electric to provide assurance to end users of their refrigeration 
machines of an uninterrupted source of replacement units and parts. Tecumseh 
is well aware of their responsibilities in this transaction and plans to continue 
the same prompt service and excellence of product which is associated with 
Tecumseh and Genera! Electric. 


Bm TECUMSEH PRODUCTS 


| TECUMSEH, MICH. 


, EXPORT DEPT.: 2111 WOODWARD AVE., DETROIT, MICH. 
TECUMSEH 
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What's New 


When requesting further information on new 
privvducts, please use “Information Center” form 
at bottom of page 


20-Ft. Freezer Uses No More Space Than 15-Ft. Model 


——AEVY NO 6.951 


CHICAGO Production of « new 
Mou, ft. freeser model 200 
require no more foo apace than « 
Sou. ft unit 
volume at 


eaid to 


is now under way in 
International Harvesters 
refrigeration FE.vanaville 
Ind, according to K HH Burnside 


works in 


» smaller floor space 


| rvPHOON 
Ain Conditioning 


ENGINEERED FOR EVERY NEED 


PRICED FOR EVERY BUDGET 


© Aw Conditioning Units 
1%-20 toms 

© Mult Pac haged Systems 
Up to 60 tons 

© Prop 8 Temp Heat Pumps 
2.20 tons 

©@ Evaporative Condensers 

© Pockaged Water Chillers 


TYPHOON Alt CONDITIONING (0. Inc. 
194 Union Siveet, Brooklya 15, WY 


Cen end Mee eter ee ot 
Tee neem Cepension Volvos 
ee 
tetewed Velen feet Yoho 
oe le me 


1-H assistant manager, general sales 
department 

Burnside said the new model will 
have « 7060-lb. food storage capacity 
and the retail price of $5990.96 “is 
one of the lowest in the industry on 
a per-cuble-foot basis.” 

A big demand in the freezer mar- 
ket of today t# for large freezers, 
Burnside continued, “but floor space 
has been a limiting factor in many 
sales, and we believe our new model 
200 will find a big market.” 

International Harvester reportedly 
has utilized «a new, more compact 
type of glass fiber insulation in the 
new model. This insulation, adapted 
after several years of field testing, 
resulta in « 700-lb capacity freezer 
taking up no more floor space than 
that required by current 550-Ib.-ca- 
pacity freezers, it was stated by the 
company 

While making the changes in in- 
sulation to achieve a larger chest in 
1-H has retained 
“Dri-Wall” construction, giving dry 
exterior cabinet fast freezing on five 
inside walls and other features popu- 
lar in their emalier models 

As standard equipment the model 
200 will have many new features 
such as an ice cube storage caddy 
and four lever release trays for ice 
cubes 

A plastic serving tray on which 
dessert can be placed for quick freez- 
ing and then utilized for serving is 
supplied. Three storage baskets of 
lightweight stainless steel and two 
dividers are reported to be standard 
equipment 

Both an alarm bell and a warning 
light serve as signals in case of power 
failure 

The new model has the same gen 
eral styling as the I-H 11.1 and 15.4 
eu. ft. modela which, with the T-cu 


ft. model, make up the current LH 
freezer line 


with ALCO 771-772 


widen motor overlood coursed by 
bagh starting loods 
surges in tucthon premure due to load change 
bagh nxthon prewure coused by hot gas defrost 
low vohage ond high pressures 


INTERCEPT SUCTION PRESSURE 
—BLOCK OUT MOTOR TROUBLE! 


Mere s your strongest defense agows burned ovt motors ALCO 
Suction Pressure Regulators give engineered protection agowt 


KEY NO. 8-952 


NEW YORK CITY~ A new, Prest- 
O-Lite acetylene regulator, with 
ample capacity for the most efficient 
use of any air-acetylene torch or ap- 
pliance, has been developed by Linde 
Air Products Co 

This R-411 regulator is designed 
for small tank apparatus such as 
paint burning and soldering outfits, 
it is explained 

Acetylene at pressures up to 13 
psi. can be delivered through this 
regulator. Once set, the R-411 auto- 
matically delivers gas at precisely 
correct working pressure 

It eliminates the need for frequent 
adjustment of pressure at the tank 
valve and saves gas since excessive 
acetylene pressure is never used and 
wasted 

Additional features of this regula- 
tor are simplified replacement of the 
fabric-reinforced rubber diaphragm, 
valve seat, and filter screw. These are 
the only parts that will require re- 
placement even after long periods of 
normal use. The pressure gauge shows 
tank contents on a dial calibrated at 
‘. “yy. S&, and full, similar to an 
automobile gasoline gauge, according 
to the manufacturer 


For star pertormonce in any system. elect motor of gasoline 
driven, wwe 771.772 Suction Pressure Regulators ot your ALCO 


ALCO VALVE CO. 


S53) KINGSLAND AVE + ST LOUIS 5 MO 


Cats 
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Frozen Food Case Joins 


To Self-Serve Meat Case 


KEY NO. 8.953-———— 


ST. LOUIS--Hussmann Refrigera- 
tion, Inc. has recently introduced a 
new &-ft. frozen food display case 
known as the model L-8 

This refrigerator has the Huss- 
mann forced air circulating system 
previously used in the 11-ft. model 

The L-8 is designed for merchan- 
dising all kinds of frozen foods and 
is similar to the model OS cases for 
self-service meats. These units can 
be readily joined together with OS 
type cases for continuous display 


They are available without super- 
structure or with 56 or 70-in. super- 
structures 


Comfort Indicator Shows 
When Temp., RH Balance 


KEY NO. 8-954———— 


CHICAGO.-A relative comfort in- 
dicator that shows whether or not 
room conditioners have the proper 
balance of temperature and humidity 
for maximum comfort has been in- 
, troduced by Fee and Stemwedel, Inc. 
here 

Called the Norwood model in the 
Airguide instrument line, the unit has 


one hand to indicate humidity and 
another to indicate temperature. The 
path over which these hands travel 
is divided into various color zones 
When both hands are in the same 
color zone on the dial, maximum 
comfort is assured, according to the 
manufacturer 

When the hands are in different 
color zones, they indicate which way 
temperature or humidity should be 
changed in order to attain greatest 
comfort 

Housed in polished blonde mahog- 
any case in modern lines, the instru- 
ment has brass hands and base. It 
measures 3 in. high, 7 in. long, and 
2% in. deep 

List price is $7.50 


FOLLOW 
THE 
LEADER! 


THE CLUBSTER 


Compact, all-in-one unit holds 2 half borrels 
on tap while one precools under the spacious 
5 case bottle compartment. Complete with 
refrigerated faucets which keep beer at 
ideal temperature from keg to gloss—this 
beautiful model comes in stainless steel 
(itustrated) or black boked enamel. 


MANY OTHER MODELS ALSO AVAILABLE 
WRITE TODAY FOR COMPLETE INFORMATION 


LA CROSSE “OC 


Factory and Gen"! Offices: 280! Losey Bivd. 5S. 
La Crosse, Wis. Export Office: 80 Broad St. New 
York City. Cable Address: Eximport. 
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450 W. FORT ST. 


For more information on What's 
current literature and catalogs available, equipment 
advertised in Am Conprrioninc & Rerriceration News 
use Key Numbers where designated or specify products 
advertised and we'll see that you receive this information 
promptly. 


MAIL THIS FORM TO 


Ar Conorrioninc & REFRIGERATION News 
Reader Service Dept. 


New products, 


DETR 26, MICHIGAN 
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What's New (Cont) 


KEY NO. 8-956——— 


BLOOMINGTON, IIL—A new can- 
ister type vacuum cleaner with die- 
cast, polished aluminum swivel top 
was to have been introduced to dis- 
tributors in September, the Eureka 
Div. of Eureka Williams Corp. here 
announced recently 

Retailing at $69.95, including a set 
of deluxe attachments, the cleaner, 
known as the Eureka “Roto-Matic,” 
will be able to clean an average size 
room without moving or turning the 
canister from one position, the com- 
pany claims. 

The cleaning tools that go with the 
cleaner attach snugly on the cleaner 
itself, permitting easy use and stor- 
age, the company asserted. They are 
termed the clip-on “Attach-O-Matic.” 

The cleaner is made of lightweight 
steel and weighs 14% Ibs. It is 
claimed to be two to four pounds 
lighter than comparable units on the 
market. 

Other features include a %-hp. 
motor with a “water-lift” rating of 
50 in. minimum, adjustable suction 
for cleaning draperies and throw 


rugs without pulling, rubber mounted 


Crystal ice .. . with. 


out sludge-forming 
rust, sediment, min. 
eral residue 


chlorine taste . 
“milkiness.’’ 
major source of serv 
ice calls. Write for 
new literature 


sew) GD 


Cosy Water Cooters and Fitters jor 40 Years 
FILTRINE MANUFACTURING CC 
BROOKLYN 5, N. Y. 


© around” 


motor almost totally lacking in vibra- 
tion, low center of gravity, triple 
filter with no dust bag to empty, 21- 
ft. cord with cord clamp for attach- 
ing to cleaner when not in use, and 
new No. 60 nozzle with floating brush 
and a greater constant flow of air 
for maximum suction 

Roto-Matic is finished in green 
Hammerloid while a darker green 
plastic band acts both as ornament 
and bumper guard. 

A $1,000,000 announcement pro- 
gram will be launched in national 
consumer magazines in October. 


Nine Ranges on Amprobe 
Pocket Volt-Ammeter 


KEY NO. B-957. 


LYNBROOK, N. Y¥.—The Amprobe * 


“300," a new pocket-size volt-am- 
meter with nine ranges up to 300 
amps and 600 volts, has just been 
introduced by Pyramid Instrument 
Corp. here. 

The instrument is of the “snap- 
type, which enables the user 
to measure current instantly without 
shutting down equipment or making 
ammeter connections. 

This one instrument covers nine 
ranges: 0-6/15/30/60/150/300 amp. 
a.c. 0-150/300/600 volts a.c. Voltage 
test leads are equipped with new re- 
tractible safety plug, which auto- 
matically insulates itself when re- 
moved from meter. 

Jaws are completely insulated 
down into the sockets,. protecting 
against shorts and shocks. Probe 
jaws are pointed for working in 
crowded switch and terminal boxes. 

No-rim window floods scale with 
unobstructed light from the sides. 
The instrument is pocket-size and 
belt-mounting. 

Some of its uses are: determining 
load conditions, checking motor over- 
loads, balancing loads, locating 
grounds, tracing shorts, start and run 
currents, relay settings. Checking 
open windings in motors, checking 
voltage losses, checking out control- 


lers, etc 
Cost of the Amprobe “300” is 
| $49.50, complete with top grain cow- 


| hide leather 


case and voltage test 


leads. 


Fast, efficient cooling 
The work-horse of 
beverage coolers 

Sizes: 

12, 22 and 32 case 
capacities with 
self-contained units. 

17, 27 and 37 case 
capacities for 
remote installation. 


MANUFACTURERS OF THE 


YOU CAN’T BEAT 
THE VICTOR 


FARVES MICTOR 


PRODUCTS CORPORATION 
HAGERSTOWN, MARYLAND 
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New Unit Allows Frying 
At Lower Temperatures 


KEY NO. 8-958 

CHICAGO The large heating ca- 
pacity of the new Keating “instant- 
recovery” fryer “makes possible the 
frying of foods at very much lower 
frying temperatures—-325° to 335°,” 
it is claimed by Specialties Appliance 
Corp. here. 

The company said the 14-in. model 
of this unit has a capacity of 72,000 
B.t.u. per hour and there is available 
in excess of 40,000 B.t.u. for actually 
frying food. 

“This means,” it was stated, “that 
65 Ibs. of puneteee can be fried from 
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raw to done per hour.” 

The fat-containing vessel and the 
heat transfer surfaces are made of 
polished stainless steel and as a re- 
sult are not blackened by the resin- 
ous deposit from fats and oils, the 
company declared 

Frying Equipment & Supply Co., 
Inc. here distributes the fryer. 


Water Ram Clears Pipes 
With Kinetic Energy 


KEY NO. 8.959 
Wis.-A 


KIEL, new Hydraulic 


Water Ram that uses kinetic energy 


applied against a solid column of 
water to eliminate obstacles in pipes 
and lines is being made by the Hy- 
draulic Mfg. Co. here. 

Dirk Van Slieker, president of the 
company, explained that the water 
ram is based on the principle of using 
impact rather than pressure to re- 
move materials stopping up pipes 

Said Van Slieker: “The hydraulic 
water ram uses a slug of compressed 
air which suddenly strikes a static 
column of water, thus setting in a 
force wave of kinetic energy. Kinetic 
energy in this case is 98% forward 
and only 2% against pipe walls. 

“It strikes hardest at the point of 
greatest resistance and is so swift 
that it by-passes stacks and vents 
before they can dissipate the force. 
It is not the water that moves so 
much as the kinetic wave through 
the water column.” 

The ram is capable of supplying a 
split second impact—-not pressure 
against the master cylinder of from 
10 to 160 Ibs. 

The ram consists of a 16-gauge 
seamless brass cylinder tested for 
600 Ibs pounmare. It is heavily nickel 


Wes 
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plated and is equipped with a 160-Ib. 


gearless pressure gauge 

The self-contained compressor uses 
only \ cu. ft. of air. A special check- 
valve prevents kick-back of water 
into the water supply hose. The noz- 
zie has standard ‘,-in. pipe threads 
and can be bushed up or down with 
couplings as required 

Standard equipment includes a 
water supply hose with rubber faucet 
adaptor, a length of special 3-ply 
caulking hose, and a tapered rubber 


sealing cone capable of wedging 
openings from ‘ to 3 in. 
As an example of how the ram 


operates, here are partial instructions 
for cleaning out a partially-open 
drain in a kitchen sink 

“Clamp water hose over faucet 
and connect to ram check valve. 
Stand on chair and wedge point of 
rubber cone into drain pipe. Turn 
water on. Have one hand on compres- 
sor handle, one hand over ram 
handle. Hold both arms rigid and 
have full weight on ram when trigger 
is snapped, 


“Remember that the air volume 
of the ram is very small, that even 
against an immovable object the 


ram would not lift more than ap- 
proximately an eighth of an inch and 
dissipate the recoil.” 


ian SRO —_ 


ne 
: " OutiRanding developments — E 
_ iby Lehigh en gineers sce 
PE SAS is Fae eg Page <ul oo Se eS ee eee 
Even ine ential Most wanted fruck units and 
systems! The finest automatic defrost systems! 
PACKAGED AND STANDARD 
AiR COOLED UNITS 
14 thew 1/2 WP. 
HEAVY DUTY 
AIR COOLED UNITS 
1/3 thre 3 HP. 
HEAVY DUTY 
WATER COOLED UNITS 
12 thew 5 HP. 
COMBINATION 
AIR & WATER COOLED UNITS 
1/2 thee 3 HP. 
Packaged AUTOMATIC DEFROST SYSTEMS 
— pre-engineered, factory assembled é 
REVERSE CYCLE, DEFROST 
EQUIPPED CONDENSING UNITS 
and specially designed 
LOW TEMPERATURE 
BLOWER-EVAPORATORS 
Basically wired and factory installed 
READY FOR INSTALLATION 
Simple, fool-proof, economical. Thoroughly 
proven. Wide range of capacities. Special cata- 
log available. 
Systems and Units for REFRIGERATED TRUCKS 
%& TWO COMPRESSOR SYSTEMS ©” P\': to. eee 
— PLATE TYPE SYSTEMS —for mounting over-the-cab or recessed in truck body. 
% SINGLE COMPRESSOR OVER- 
THE-ROAD SYSTEMS — for installo- 
tion by the body builder, fleet owner, service 
$e REMOTE TYPE UNITS — oped, 
spoce saving, heavy duty. 3/4 thru 3 HP 
BARE COMPRESSORS —'/4 thru 5 HP. 
elU Cap 
AS ~ 
s 2 
See your UNITS = 3 
Lehigh jobber for of long proven de- 9 Ss 
sign. 5 yeor war- = = 
PAR | siz > eS é 
& Copacitor Types 
Sae| SOE wees ~ BLU-COLD 
PARTS 


CONDENSING UNITS and SYSTEMS 


Lehigh Manufacturing Co., Lancaster, Pa. cmon ounces, me. 
Manufacturers of Malleable & Grey iron Precision Castings, Refrigerating Equipment, Air Valves, Automatic Vending Machines 


: a ae a ect : a | 
fos oY ; AIR CONDITIONING & REFRIGERATION NW cone Ls ) 
; ; | ee . 
i Eureka Canister Vacuum RE a oe 
a une” ¥ 3 
| —az- ;—_ = 
| : M | 
| 3 — a : 
— EEE 3 '} CS . “ 
} a Sing ae , 
ade 
a ee 
| are lc 
| ee 
| 
|) a 
1 SALES |~ 7 
Ew. PUTRI 
cre “Taste - Master” 
| eg _ Deminoralizer ? 
| } y , . at 
= | 
| en ee 
} | a | fe 
| a LERS 
| BENER | 
a : “4 | : 
— a = : 
{i ie | 3 
ee. ) 
y a ot 
For information write: | . 
| (ete eee 
| | 
‘ : | ‘ 
. Sere Ret oe Ste <0 Nae a> ee : P 


INSIDE DOPE 


Concluded tram Page t Column 1 
adjust his perepective on probleme 
that afe seemingly new but actually 
centuries old Cney hewn, A EF 
Horden ©: Ire Howton Maas 
Heads lhe en exciting novel. No 
bok hes thriited no so much in 
yearn KAY Leocas, -A LT, Ine 
ive dedication your aon 
‘iiegory, and all future voters eape 
ially struck me I don't know how 
a father could give & son more than 
wet you have in this book 
There is much ip it | intend to une 
n the coming «campaign Chapter 15 
Women Don't Talk Enough, I am 
going to ume plenty Joun W 
Lewis, Ja, State Senator, [linois 
Certainly the philosophies which 
mt forth need saying And I 
ght add that you put them quite 
ell Citn Wanmeten, President 


You are to Oe mplimented for 
nterpretation 
truths promulgated by you in 
hook, Pace and Progress.” 
Srvucky, Wort Wayne, Ind 
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Whenever I pick up and re-read « 
book I've read once already, you can 
be aasured | must think it's got 
something. And I've done just that’ 
We can get into some rather heated 
bull seasions in the barracks here on 
the conditions back home such as high 
taxes, bureaucratic tape, and 
Communiam. | can remember one of 


red 
those sessions in which the question 
rained, ‘What makes people go 
Communist’ A number of the boys 
volunteered various opinions, and #0 
did I Then I thumbed to page 72 of 
your book and there was @ very com 
plete summary of the problem very 
nicely worded in language all of us 
could understand. And that's happen 
ed more than once’ 

‘The average guy doesn't like to 
read something written over his head 
This is his book. It should have a 
wide range of appeal You've simply 
and clearly written a political and 
economic analysia of the impending 
danger to our country and what we, 
as individuals and as groups, can do 
to lessen that danger 
So 
end 


“as 


lest I betray my ignorance, 
ri this somewhat short com- 
mentary. The book has been placed in 
vur battery reading room and every 
has has been im 
very favorably. Thanks for 
helping us to get a better understand 


one that read it 


pressed 


ing of the current situation’ crt 
Jack Jomartis, 43rd Inf Div, Augs 
burg. Germany 

Frankly, I bought your book 
Peace and Progress, out of affection 


for you. It laid on my desk for sev 
eral weeks, until one day going out 
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60” F. Improved design also provides increased 
frop and premature clogging or plugging are enurely climinated 
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Send for Literature and Prices 
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to lunch alone I took it along for 
something to do 

First, | was amazed and pleased 

then downright thrilled. You have 
made Americanism come alive. Maybe 
this will hurt your feelings. I don't 
mean it to, but I want you to know 
the truth. I didn't know you were so 
damn good! 

I've known you since back in 1931 
when occasionally you'd come down 
to Frigidaire in Dayton. To me you 
were a swell guy, @ good trade-paper 
publisher, an interesting and solid ob- 
server of the appliance business and 
an entertaining friend to have acrons 
the luncheon table 

But, forgive me, I never sus- 
pected such depth, such analysis, such 
downright writing ability. Peace and 
Progress ia beautifully articulate, 
soundly patriotic, thrillingly emo- 
tional, convincingly honest. I'm glad 
you wrote it, I'm thankful I read it 
I wish with all my heart my name 


were listed in your chapter titled 
‘Appreciation.’ 
“Please accept my thanks, my 


congratulations, and my earnest ap- 
preciation.”.-JOHN L. McQu1G6, Vice 
President, Lennen & Newell, Inc 


“I have read your new book, Peac+ 
and Progress, with interest. Certainly 
it contains much that is provocative 
of serious and, unfortunately, perhaps 
unaccustomed thought.”—WILLIAM B 
HENDERSON, Air Conditioning & Re- 
frigerating Machinery Association, 
Washington, D. C 


“I thought your book, Peace and 
Progress, was splendid. Every good 
patriotic citizen would do well to read 
it and check up on himself." BF 
Horan, Engineering News-Record 


I read Peace and Progress slowly 
I read so much each evening so that I 
could digest each word and try to 
get the full benefit of your wonder- 
ful thinking 

Let me congratulate you on your 
great book, and may you continue in 


years to come to think and give to | 


the public the philosophy that you 
have expressed in this book.”"—R. W 


HeRRICK, President, Tecumseh Prod- 
ucts Co 
‘It ts not only interesting but 


carries a vital message which I be- 
lieve needs to be brought to the at- 
tention of our up and coming younger 
generation.” —Pror. JoHN J. AHERN, 
Illinois Institute of Technology, Chi- 
cago 


“I think your new book is by far 
the broadest in scope and most sig- 
nificant in message of any that you 
have written. If that message could 
be made a part of the philosophy of 
the great majority of Americans, I 
am sure we should have a lot less 
to be concerned about.”--W. B. 
Bootu, Campbell-Ewald Co 


“I have read your book, Peace and 
Progress, and believe that you did a 
very good job of a difficult subject 
and in a way that is not heavy read- 
ing or piled full of a lot of just plain 
air." -R. J. THompson, Du _ Pont, 
Wilmington, Dela. 


“Peace and Progress? I am in favor 
of it. I am also grateful to you be- 
cause it contains much that I can 
use.” ARTHUR H. MOTLEY, Publisher, 
Parade Publications, New York. 


“It's a fine piece of writing and I 
certainly applaud you for the seri- 
ousness and purposefulness of the ef- 


fort. It's one of the most quotable 
books I've run into in ages.” 
WILLIAM K. Bearp, JR, ABP Pub- 


lications, New York 


“I have just finished reading your 
book, Peace and Progress. There is no 
question that this book represents 4 
great deal of thought and study on 
your part. May I say that there is 
enough material in this to supply the 


“A CASE OF COOL JUDGMENT” 
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Beverage Distributors. This Makes For 
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Stainless 
Steel 


MENOMINEE, 
MICH. 


honest politicians with enough 
thunder to conduct a dozen cam- 
paigns based on real Americanism. 
I congratulate you.”—-T. Imgvine 
Portex, New York City. 


“I think your book was a swell job. 
Anyone who's glad he doesn't live 
anywhere but the United States, and 
who'd like to keep it like that, ought 
to read your book with much bene- 
fit.”.-THomas B. Haire, Haire Pub- 
lishing Co 


“It has taken me a long time to 
get around to Peace and Progress. I 
do think it is pretty good. And I do 
think other voters ought to read it.” 

FAiRrPAX M. Cone, Foote, Cone & 
Belding 


“You certainly have caught a new 
note in presenting a deep-seated 
Americanism -consciousness without 
the usual pseudo-flag waving. I have 
thought for sometime someone ought 
to write such a book, and I am glad 
to see that you have done it.”".-R. O. 
RICHARDS, Westinghouse Electric 
Corp., Mansfield, Ohio. 


“This is nothing short of a noble 
enterprise. Already I have circulated 
20 copies, and doing some good I 
think. Send me 10 more and will keep 
pushing.”-Grorce Tosias, Radio Dis- 
tributing Co., Detroit. 


“It is especially good, and it has 
many points that would be well worth 
reading by all progressive citizens. I 
recommended the book to a number 
of people, and I am sure you are 
going to find the sales increasing con- 
stantly.”--CeciL BOLING, Bush Mfg. 
Co 


“You are to be congratulated on a 
fine job of writing and I wish you 
every success in getting the wide dis- 
tribution that the book deserves.” 
VERNON L. HEATH, L. S. Heath & 
Sons, Inc 


“Peace and Progress is the most 
significant thing you have written. I 
have read it carefully, loaned it sev- 
eral times and finally gave it away. 
The best evidence I can give you of 
my opinion is to ask that you accept 
this as my order for six additional 
copies. Please have them shipped and 
billed to me here.”--Epwagp H. Kim- 
BALL, New York City. 


“It is hot stuff and beautifully 
written as is all of your productions.” 

H. W. MatTeer, Publisher, Electrical 
Merchandising, New York. 


“I think that your book, Peace and 
Progress, is one of the hottest items 
I have read on the present situation 

“I am determined to do my share 
in having many people read this 
book, and I am sure it will help the 
thinking of some of the people to 
whom I have sent it, and of others 
to whom I have loaned copies.” 
HARRY W. JARROW, Jarrow Products 


“Three weeks ago I received your 
new book, Peace and Progress. Since 
then I have read it twice. 

“You are to be highly complimented 
on the portrayal of the situations 
existing in this Country. They call 
for drastic action. If your book 
could be read by adult minds and its 
contents brought to the attention of 
each and every person in_ this 
Country, it would make for a better 
understanding and certainly produce 
more definite action to accomplish 
“the objectives set forth in your book 

“Perhaps it’s time that ‘Democracy’ 
went on the offensive instead of stay- 
ing as we have on the ‘Defense.’ We 
have much too much to offer and I 
am sure you will agree, as indicated 
in your book, that we are not doing 
our part 

“May I say that I for one will cer- 
tainly take the measures outlined in 
your book and carry them to the 
people about me.”-E. A. BONNEVILLE, 
Syracuse, N. Y. 


trying to confuse us. 
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How To Impress the Boys at the Office 
* 


Right now all of us are subjected to political bushwa. Whether 
we're Democrats, Republicans, or Independents, the politicians are 


What are the real issues? How do they affect you and me? 
What do we, as enlightenedly selfish Americans, really desire? 
This book, written by a friend of yours, gives excellent answers 
to these questions. Entertainingly it reveals a lot of things you 
can quote in political discussions with friends and neighbors. 

“Inside Dope” wrote it, so you know it will be easy and fun 
to read. Furthermore, it can be useful to YOUR company and 
community as a tool to help sway this all-important November 


Anyone who wants to win friends, influence voters, and put his 
questioning children on the right track should have several copies 
of PEACE AND PROGRESS handy at all times. 


Place your order today, and Be Prepared! 
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STON Typhoon unit cools this large, sunny employe cofeteria recently opened by the 
Roilway industriot & Engineering Co. in Greensburg, Po. Air cooling hos helped keep 
steady flow of patrons. 


HERE another S-ton packaged unit cools the serving line. High latent heat capacity of 
Typhoon unit is soid to minimize steom ovtput. 


Air Cooling Attracts Workers to Plant 
Cafeteria To Assure Even Daily Patronage 


GREENSBURG, Pa. — Two 5-ton 
Typhoon air conditioners were re- 
eently installed in the factory cafe- 
teria of the Railway Industrial and 
Engineering Co. here by the Com- 


mercial Appliance Co., local com- 
mercial refrigeration equipment 
dealer. 


Commercial Appliance also put in 
the all stainless steel kitchen, stain- 
less steel cafeteria equipment, and 
seating equipment for 118 persons. 

Air conditioning was installed, it 


was pointed out, because it is just 
as necessary for an in-factory cafe- 
teria to attract an even load of cus- 
timers day after day as it is for a 
commercial restaurant, if it is going 
to be operated efficiently. 

One unit was placed at the end 
of the long, well lighted dining room, 
which is exposed to a large window 
area. The other unit is located at 
the end of the serving counter to 
provide comfort for both empleyes 
filling their trays and for the servers. 
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Air Conditioning Survey Set 
For Atlanta City Auditorium 


ATLANTA, Ga.--Ketterson, Lazen- 
by & Borum, consulting engineering 
firm here, has been awarded a con- 
tract to make estimates and recom- 
mendations for air conditioning the 
City Auditorium 

City Council set up $3,000 for the 
survey. Auditorium Manager H. H 
Niebruegge told the Municipal Build- 
ings Athletic Committee that the 
cost of the survey will not be in ex- 
ceas of $3,000 

It has been estimated that cool- 
ing of the building will cost approxi- 
mately $30,000. 

Committee members heard that 
“air conditioning at the auditorium 
may be done on a piecemeal basis.” 

“But,” said Committee Chairman 
Roscoe Ailor, “we are going to air 
condition the building.” 

Auditorium Manager Niebruegge 
said it will take engineers about six 
weeks to make estimates and recom- 
mendations. He said that a study will 
be made to determine the most effi- 
cient type of air conditioning and the 
cost of the project. 


Baltimore Free Library 
Considers Air Conditioning 


BALTIMORE. The board of direc- 
tors of the Enoch Pratt Free Library 
here are considering air conditioning 
for the library's central branch, Miss 
Amy Winslow, library director, an- 
nounced recently. 

The air conditioning will replace an 
obsolete system that was installed 
in 1933 and has not been used at all 
for the past 10 or 15 years, she said. 

The central branch has been al- 
lotted $250,000 in loan funds for im- 
provements. Miss Winslow expressed 
the hope that the cost of the air 
conditioning would be such that other 
needed improvements could be 
financed out of the same funds. 

She pointed out that where the 
present system serves only the public 
areas of the library, the new system 
would cool the entire building. Only 
usable part of the old system is the 
ductwork, she indicated 


Philadelphia in No Rush 
To Cool Convention Hall 


PHILADELPHIA--The city-owned 
Convention Hall will have to wait 
until 1955 before it can get its air 
conditioning system. Director of Com- 
merce Phillips has asked the City 
Planning Commission to put the air 
conditioning project in its plans for 
the near future. 

At the moment, the cooling system 
for the big hall is not among the 
“must” projects—-which means that 
it can be one of the first to be dropped 
if the city finds itself in too tight a 
financial spot. 

A spokesman for the Planning 
Commission said that $1,500,000 has 
been estimated as the cost of air 
conditioning the hall, including the 
ballroom and the various meeting 
rooms. 

The plan is to have drawings made 
of the air cooling plan in 1954 and 
then accept bids so that the work 
can be done the following year. If 
that is done, it would be in time for 
the city to bid for the national po- 
litical conventions in 1956, with the 
air conditioning of Convention Hall 
as the major selling point. 


New Funeral Home In Ala. 
To Be Entirely Air Cooled 


FLORENCE, Ala. Construction 
was scheduled to begin immediately 
on the new Chisholm funeral home 
on Jackson highway which will be 
air conditioned throughout. The struc- 
ture will include a chapel with a 
seating capacity of 200, offices, slum- 
ber rooms, and reception halls. 


Sizes To Bend 
"0.0. to 


NO KINKS 
OR FLATS PORTABLE 
AT LEADING SUPPLY HOUSES 
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Another Emancipation Proclamation 


‘Pilot’ Home In Air Conditioned Community 
Offers Freedom from Many Household Ills 


SHORT HILLS, N. J. Abraham 
Lincoln freed the slaves with his 
Emancipation Proclamation 

Now comes Carrier Corp. with an- 
other “emancipation proclamation,” 
this one freeing woman “from many 
slaveries in the home through com- 
plete air conditioning.” 

Year-round controlled temperature 
and humidity in the home, says 
Carrier, brings to the homemaker 
half a hundred benefits ranging from 
a comfortable bodily temperature to 
no soggy cereals. It means such other 
things as less frequent cleaning and 
less jittery nerves, the company 
points out. 

Carrier's proclamation hangs in 
“Emancipation House,” the first of 
44 $28,000-and-up homes in Deerfield 
Park's completely air conditioned 
residential community here. This de- 
velopment of F. H. Mulcahy, Inc. is 
called the first of its kind in New 
Jersey 

Recently opened for public inspec- 
tion, the “pilot” home features the 
manufacturer's “Weathermaker” unit 
Carrier terms the home a “distinct 
advance in making the housewife the 
mistress not the servant in her home.” 

Here, claims Carrier, is what air 
conditioning means to the home- 
maker in addition to the No. 1 bene- 
fit of comfort 

Less frequent dusting, 
and cleaning 

Cross ventilation unnecessary 

Wider use of light colors in deco- 
rating 

Piano less often in need of tuning 

No worry about putting up, taking 
down screens they're unnecessary 

No creaking chairs 

Less frequent laundering of cur- 
tains 


PRESSURE 
DROP 


sweeping, 


Excessive pressure drop through a poorly 
designed heat interchanger can offset 
all the gain to a system and do more 

harm than good. Exclusive longitudinal 
fins in all Heat-X interchangers provide 
for low pressure drop and high heat 
transfer, resulting in improved expansion 
valve performance, lessening of oil 
foaming troubles, and many other ad- 
vantages contributing to a more 


efficient installation. 


Less frequent cleaning of drapes 

Less frequent shampooing of rugs 

Less frequent upholstering and slip- 
covering 

No windows or drawers that swell 
and stick 

No peeling paint 

No buckling wallpaper 

Less bothersome dusting of vene- 
tian blinds 

No creaking floors or doors 

Fewer flies and other insects 

Lighter, airier look to all rooms 

Windows placed at any level 

Solid wall, if desired, to block out 
unsightly view 

Less kitchen odors 

Smoke clears away immediately 

No musty odors 

Hostess’ make-up stays fresher 

Clothes don't “wilt” 

Laundry dries quickly indoors 

Less likelihood of falling plaster 

Outside noises eliminated 

Baby naps more comfortably 

Alleviation of allergies 

No drafts, so more safeguard 
against colds 

Heat rash on baby leas likely 

Reduced fatigue resulting from 
household tasks 

No dew-laden lampshades 

Plants grow better 

Cut flowers stay fresher 

Basement may be used as play- 
room or for living 

No moisture collection on mirrors, 
glass-topped tables 

No mildew on clothing or in cellar 

Seldom-used dishes stay cleaner 

No breeze to blow papers and ashes 

No walls that sweat 

No soggy cereals or crackers ; 

“In short, a cleaner, more com- 
fortable home and a happier, healthier 
family.” 


HEAT INTERCHANGERS 


% te 10 TON interchangers are 
of the cast aluminum type with 
highly efficient longitudinal 
suction-line fins. Sized to match 
condensing units. 


15 te 100 TON models of the 
shell and finned tube type are 
also constructed with exclusive 
Heat-X longitudinal fins pro 
viding maximum heat transfer 
at minimum pressure drop 


THE HEAT-X-CHANGER CO., Inc. 


BREWSTER, NEW YORK 
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‘Small Pipe Systems’ Don't Necessarily 


Need ‘High Velocities,’ Says Bulletin 


CLEVELAN?: Mihall pipe «ye 


teoms euch a6 used .for perimeter 
heating hot rece emarily require 
high velocities cogtrary to the 
tw lief f seme heatiriy mer points 
t the atior \s st} Air Heating 
und A Conditioning ;Aasociation in 
at bull 
b ‘ t x tine aneociationt 
fates there ' me ree ime agree 
uz ’ sting men asm to 7 


ng elhocity bel which a #ye 
tem in a ‘low lity type and 
atmrve hich tm men a ‘high 
witty syater 

Thinking hae ala hanged in re 
Not too 


anything over 700 to &OO 


ont years, it pointed out 
wong age 
fpr in @ re 


idential duct ayastem 


wae considered higet but current 
belief he meeved the 
up te 1000 tpn the asgewiation has 
found 


As an example of what « 


dividing tine 


an happer 


in & perimeter system, the bulletin 
arbitrarily selecte three duct runes 
for a residen 
s) \ 15-f! run with one ell 

which shows a heat delhvery of 8,000 
Htuo bh 

ib) a VOft run with two elbows 
ard wm hemt cle ev of 6900 Htu hi 

a MO-Tt run of pipe with three 

Mbhows which sh w heat delivery 
of 5400 Btu ‘he 


Wor » give heat 


Htu hr there ie « fined relation be 
tween the tempoeratur st which the 
sir te delivered and the number 

uble feet pes neat eoded to de 


ver the re 
the Tralletir 


quiret quantity of heat 


If we «a ime that for a) above 
have s register temperature of 
im” at denis temperature, for (Db) 
& regieter temperature of 1448 at 


yature and = for ie) 
temporature of 143° at de 


ign temperature the 


a tem 
egiater 
t responding 
air volumes are shown tin Column 5 
of the ac« 

Then for these air volumes (mea- 


ompanyving table 


(ol t a (ol 8 
Kunning Heat 
Feet Number of Delivery 
an Pipe Elbows Btu. be. 
15 ! 8.000 
2 2 6.000 
mo ' 400 


sured at the register temperature in 
each case) the corresponding velocity 
ina 4-in. pipe ia shown in Column 6 
Thie indicates that only the 15-ft 
run would have a velocity exceeding 


100 fpm and the excess is not 
great 

All the velocities mentioned have 
been velocities in the pipes. Register 


velocities will be somewhat lower 
How much lower depends, of course 
om the 


Aiffuser 


Paulsen Named Mgr. 
Of Trane Training Dept. 


kind and type of perimeter 


used 


LA CROSSE, Wis 


Paulsen 


Milton R 
formerly inatructor of heat 
Milwaukee 
Engineering has 


ing and air conditioning 
School of been 
named manager of the training de 
partment of the Trane Co. here 

direct the 
course in air condition 


Paulsen will intensive 
post graduate 
ing and heating engineering founded 
in 1925 by Reuben N. Trane, chair- 
man of the board of the Trane Co 
Each year the 
from 30 to 


company selects 


40 mechanical, electrical, 
and chemical engineering graduates 
from throughout the 
advanced 

heating, 


universities 
ountry for one years 
training in alr onditioning 
entilating, and refrigeration 
Majority of the 


sales engineering assignments in the 


graduates receive 


ompany's 90 United States and 
Canadian field offices 
As director of the Milwaukee 


school's refrigeration, heating, and 
division, and head 
conditioning department 
Paulsen developed new curricula at 


technician, and service 


air conditioning 
of the air 


engineering 


levela. During the past year he has 
been a development engineer with 
Cleaver Brooks Co, Milwaukee 
Col 4 Col. 5 Col. 6 
Assumed 
Kegister Ppa. 
Temp. C.tm In Pipe 
10 "1 1,045 
148 aS ono 
an fis 775 


*¢ hheu Qialily Counts Most (4 KEROTEST 3> 


% PULL FLOW © naximum volume 


and pressure 


w% SELF ADIUSTING = sell-compen- 
satiny “floating dise 
& PORITIVE SHUT-OFF seals flow 


pus. *Liotesaler 


i 


_ The exclusive LEAK LOK feoture 
\. @t the Bennet joint squeenes the § 
\ qesket te form the perfect 

leet proet 


® LEAK-LOK BONNET SEAL assures 
leak-proof bonnet joint 

% REPACKS IN USE positive back- 
seating. 

% TEMPERATURE-PROOF withstands 
soldering, never develops porosity. 


KEROTEST 
nll 


KEROTEST MANUFACTURING COMPANY 
Pittsburgh 22, Pe. 


Compact Unit Solves 
School Gym Problem 


NEW YORK CITY... Installation of 
air-handiing unit has 
solved a difficult heating and venti- 
lating problem for the basement gym- 
of Ramaz school on E. 85th 


4 modern 


nasium 
St. here 

Formerly this gym, which is used 
at irregular intervals throughout the 
day by the some 350 kindergarten 
through sixth grade pupils, was 
heated by steam radiators along the 
perimeter near the ceiling. Fresh air 
came in through the windows 

Obvious short-comings of this ar- 
rangement included poor heat distri- 
bution, an hour's delay in bringing 
the room up to temperature, and 
drafts at floor level caused by the 
unfiltered outdoor air, among others 

Solution was the installation of a 
UsAireo 10,000 ef.m. upright air- 
handling unit which combines fan, 
filters, and steam coils in a compact 
and fits in a 4-ft. deep stor- 
age area in the wall of the gym, the 
only available space 

As installed by Cort Mechanical 
Corp., the system includes a fresh 
air duct from the unit to the exterior, 
and a supply duct which runs be- 
overhead beams to circular 
diffuser in the center of the ceiling 
This duct is concealed by a new ceil- 
ing 

Control system provides 100% 
fresh air when outdoor temperature 
is above 65° F. As the outdoor tem- 
perature drops, intake louver gradu- 
ally closes to a minimum of one- 
third fresh air at 58° while the re- 
turn air louver opens at the same 
rate. As the temperature goes below 
that point, the steam valve begins 
to open 


Warm Air Assn. To Meet 
in Cincinnati, Dec. 3-4 


CINCINNATI. The Sheraton-Gib- 
son hotel here will play host to the 
39th annual convention of the Na- 
tional Warm Air Heating and Air 
Conditioning Association, on Wednes- 
day and Thursday, Dec. 3 and 4, 
1952 

A number of qualified speakers in 
the field of warm air heating have 
already been procured to discuss con- 
temporary subjects relating to the 
industry 

Arthur Goldman, market research 
director, Magazine of Building, will 
talk on the “Marketing Opportunities 
in Summer Air Conditioning and 
Open-End Mortgages.” 

Fred R. Green, president, Des 
Moines Furnace and Stove Repair 
Co. and president of the National 
Heating Wholesalers Association, 
will speak on the subject of “Selling 


casing 


tween 


» and Sales Promotion in the Warm 


Air Heating Industry.” 

Alan E. Brockbank, president of 
the National Association of Home 
Builders, will present a speech on the 
“Home Building Future and Its Re- 
lation to Warm Air Heating.” 

Jack Stowell, a progressive dealer 
from Aurora, IL, will talk on “Sales 
Promotion at the Dealer Level.” 

W. D. Redrup, president of the as- 
sociation and chairman of the board, 
the Majestic Co., will discuss develop- 
ments within the association 

Progress reports of the various in- 
vestigations being conducted at the 
University of Illinois will be pre- 
sented by university personnel. These 
reports will include the results of 
the investigation of summer cooling 
in Research Residence No. 2 and the 
small pipe system which has also 
been installed in Research Residence 
No. 2 
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9—How Thermostat 
Affects Operation 


The non-anticipating thermostat 
operates the heating system, turning 
it off and on, between the tempera- 
ture differential of the control 

Due to length of the period of op- 
eration that it may take the heating 
plant to build up the room tempera- 
ture to overcome the control's differ- 
ential, the long cycle may cause 
enough heat to be stored in the sys- 
tem to cause a temperature rise in 
the building after the thermostat 
shuts the heating plant off 

The above result is more apparent 
with heavy cast furnaces, furnaces 
with brick linings, or with hot water 
systems than it is with lightly con- 
structed heating systems 


HEAT-ANTICIPATING 
THERMOSTAT 


The heat-anticipating thermostat 
has a small electric heating element 
located close to the control's tempera- 
ture sensitive element. This element 
is known as the resistor or heat an- 
ticipator 

When the thermostat 
close, the current passing through 
the control circuit has to pass 
through the anticipator. This causes 
it to become warm 

The heat created by the resistor 
is carried to the thermal element by 
conduction and radiation. The heat is 
of sufficient intensity to cause the 
thermostat contacts to open before 
the room temperature setting of the 
control is reached 

The heating plant is thus operated 
on more frequent cycles. The build 
up of the room temperature is more 
gradual. Due to the shorter periods 
of “on” burner operation, less heat is 
built up in the system that can cause 
over shooting of the thermostat after 
the maximum room temperature set- 
ting of the control is reached. 

Heat anticipator thermostats oper- 
ate on normally closer differentials. 
The heat anticipator overcomes the 
mechanical differential of the con- 
trol 


contacts 


HEAT MUST BE CONSTANT 


The heat introduced by the heat 
anticipator must be a constant re- 
gardiess of the type of gas valve 
used. As indicated above the current 
passing through the anticipator flows 
through the control circuit when the 
burner is on. 

The current flow in the circuit will 
vary with the current demands of the 
gas valve or other coil-type controls. 
Various designs of coil-type controls 
have a wide variation in the current 


required to operate them. Therefore, 


DEPENDA 
Fall ond Winter, 


Over 9,000 Items! 


Gas Heating Controls 


By Service Information Division, 
White-Rodgers Electric Co. 


Write for your copy—TODAY! 


a number of  resistor-anticipators 
must be produced, each giving a con- 
stant amount of heat based on the 
current demands of the coil-type con- 
trol being used. 

The resistors are color coded. 
Charts available from control manu- 
facturers indicate the proper resistor 
to use with each type of coil-type 
control 

Improper resistors will cause either 
short cycling or wide differentials in 
the thermostat's operation. 


THERMOSTAT LOCATION 


Various conditions affect thermo- 
stat operation so watch for them 
when selecting a thermostat location. 

Don't 

(1) locate thermostat in a room 
where the sun effect raises the tem- 
perature of the room above that of 
other rooms in the building; 

(2) place the thermostat where it 
is affected by the direct rays of the 
sun, or by radiated heat from objects 
heated by the sun; 

(3) install over heater ducts or 
pipes in a wall; 

(4 install on outside walls; 

(5) install in cupboards, book 
shelves, closed off halls or behind 
doors; 

(6) place thermostat on walls of 
utility rooms having heating plants, 
or on a wall with a stove directly 
behind the thermostat location. Con- 
ducted heat will affect the control; 

(7) locate thermostat where it can 
feel drafts through windows, doors, 
or stair wells; 

(8) place thermostat where it can 
feel the heat distributed by fire 
places, radiators, or warm air ducts; 

(9) install thermostat where it can 
feel the temperature produced by the 
electric lights, floor lamps, radio, or 
television sets. 

Do install thermostat where it can 
“feel” the average temperature of 
the building 

Remember that the thermostat lo- 
cation will be the temperature control 
point for the building. When locating 
the thermostat for height from the 
floor, 4 to 4% ft. will be the average 
for the temperature level of most 
people, either at rest in a chair or 


moving about. 


REFRICERATION 


Pesinand Air 
Conditioning Units 
2 to 15 Tons 
Condensing Units 
14, hp. to 40 hp. 


1952-53 


Service doesn't falter when # comes from Horry Alter 


The HARRY ALTER CO. Ime. 725," 9" Ar. Sere 6 


"Therels alvays one thats better...and in controls its Renco! 


installations . 


Ranco controls always make a hif in the 
refrigeration industry! Because Ranco controls 
are available for more than 4,000 replacement 

. because they mean greater 
customer satisfaction . 


. . because servicemen 


can depend on them to deliver accurate, 
trouble-free service year after year. Be safe 
every time, insist on Ranco controls. 
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ATTENTION GETTER ot the 


ice creom = merchondiser 
it wos chorocteristic of the 
\ d at 


the exposition 


Dairy Industries Show-- 


(Concluded from Page 1, Column 4/ 
Co., which recently purchased the 
Kold-Trux system for refrigerating 
trucks, had a special display of the 
truck drive which is said to provide 


answers to the problems of road 
shock, varying speeds, and gear shift- 
ing which have come to the fore in 
refrigerated truck systems using 
power take-off from the vehicle's 
driving mechanism. 

Another development in mobile re- 
frigeration equipment is the increas- 
ing use of insulated cabinets or 
boxes, insulated by hold-over car- 
tridges (like hold-over plates used in 
trucks) and applied in milk route 
sales of ice cream, or in spot displays 
of frozen confections or frozen food 
items, or for picnics, outings, etc. 

Getting a lot of attention was Vic- 
tor Products Corp.'s farm milk cooler 
with a “roll-away” cover. The cover 
and front panel is all of one piece, 
and rolls up and over the cabinet, 
permitting easy removal of the milk 
cans from the front of the unit. Be- 
cause there are no doors to swing 
open, the milk cooler takes up @ 
minimum of space. A new, fast 
spray-type cooling system is used in 
this cabinet. 

Ice cream and frozen food dispens- 
ing cases were shown in greater 
number and variety than at any pre- 
vious show, and there was a notable 
tendency noted towards glass-fronted 
display areas and “merchandising 

“Job Tailored” 


COLD 
PLATES 


WRITE FOR TECHNICAL DATA BOOK 


and merchandising, having spent a 1 
= Z\ NWN Sterling 9.5400 number of years with Street & Finney Destructive = 
PRODUCTS, INC. and Young & Rubicam. S b 
1042 DEAN ST. © BROOKLYN 16, WN. Y. (Concluded from Page 1, Column 2) The appointment is said to reflect u stances 0 
speed operation, and reduced projec- 


tops’ which provide a display area 
for related items. 

Weber Showcase & Fixture Co. 
showed its case with the bottom 
front panel finished in red-and-white 
“candy striped” design. The Weber 
company is said to be prepared to 
furnish other color designs and com- 
binations to customer specifications. 

The dairy equipment industry is 
still plagued by restrictions on the 
use of nickel, but has manufactured 
around the difficulties where possible. 
Some soda fountains, for example, 
have nickel stainless steel tops and 
draft arms, but use chrome stainless 
steel for the lower part of the foun- 
tain. 


Kelvinator-ABC - - 


(Concluded from Page 1, Column 3) 


organization in the laundry equip- 
ment field, than could be built by 
either company alone.” 

Products include automatic wash- 
ing machines, ironers, conventional 
washers, and an automatic dryer that 
is expected to go into production 
soon. 

“For a number of years, we have 
planned to expand our product lines 
to better serve the public by the 
addition of laundry equipment, de- 
ferring the step only until we could 


® add one of the top lines in the field,” 
| Mason declared. 


“We are very happy now to be able 
to augment Kelvinator’s already 
broad line through the acquisition of 
the Altorfer company. For decades, 
the ABC name on laundry equipment 
has had the widest reputation for 
outstanding quality.” 

It was pointed out that “much of 
ABC's pioneering in the laundry field 
took place side by side with Kelvina- 
tor’s pioneering of the electric house- 
hold refrigerator.” 

The former company was founded 
in 1909 in Roanoke, Ill, as a part- 
nership of Henry Altorfer and his 
sons. The present corporation was 
organized in 1916, and the original 
Peoria plant built in 1918. 


Coolerator Line-- 


tion into the room were other “exclu- 


Fresh’nd-Aire-- 


(Concluded from Page 1, Column 2) 
the large-scale production of ‘;, 4%, 
and l-ton capacity electric room air 
conditioners as well as an electric 
room dehumidifier 

Both the air conditioners and the 
dehumidifiers will be marketed under 
the Fresh'nd-Aire trade name 

According to Alsdorf, work is to 
begin immediately in setting up 
proper machinery and equipment to 
swing into mass production of the 
two products. 

“It is our aim,” said Alsdorf, “to 
effect immediate production sufficient 
to achieve complete national! distribu- 
tion and sale of Fresh'nd-Aire elec- 
tric air conditioners and dehumidi- 
fiers prior to the 1953 summer sales 
season.” 

Although the new manufacturing 
facilities were acquired primarily to 
enable the company to go into im- 
mediate mass production of air condi- 
tioners and dehumidifiers, it is the 
company’s long-term objective to 
transfer all Fresh'nd-Aire manufac- 
turing operations into this new plant. 

At the present time the company 
builds a wide variety of electric air 
circulators for industrial and com- 
mercial use, as well as a complete 
line of heaters, fans, and humidifiers 
for use in the home. 

According to present plans, prod- 
ucts manufactured in the Grayslake 
plant will be transferred to the main 
Cory plant in Chicago for consolida- 
tion in a general shipping pool with 
other shipments being released to 
Cory and Fresh'nd-Aire distributors. 

Entrance of the company into the 
field of air conditioning and dehumidi- 
fiers and subsequent distribution to 
the already established Cory-Fresh'nd- 
Aire national distributor organiza- 
tion will round out the Fresh’nd-Aire 
line to a point where every Cory- 
Fresh'nd-Aire distributor will be able 
to offer “an all-inclusive line of air 
treatment appliances ranging from 
the smallest home heater through 
the complete range of electric air 
circulators and fans to the largest 
size air conditioners,” the company 
stated. 

Plans have already been developed 
for an intensive sales campaign on 
the air conditioners and dehumidi- 
fiers, Alsdorf said. 

With the addition of the new manu- 
facturing site, Cory operates four 
plants in the Chicago area and one 
in Toronto, Canada. 


Astral Industries Names 
George Lum Sales Mgr. 


ROCKLEIGH, N. J.—Astral Indus- 
tries, Inc. here, manufacturer of port- 
able “spot” refrigerators, has an- 
nounced the ap- 
pointment of 
George E. T. Lum 
as sales manager. 

Lum for many 
years has been a 
sales specialist 
dealing in national 
problems allied to 
the sale of appli- 


an executive in sales, advertising, 


expanded demand for portable refrig- 
eration produced by Astral, which has 
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Gibson Announces ‘53  Alll-Industry Show-- 


Sales Plans at Meeting 
In Chicago, Oct. 6 


GREENVILLE, Mich..Gibdson Re- 
frigerator Co. will hold its 1953 na- 
tional sales convention in Chicago 
Oct. 6 at the Sherman hotel, the com- 
many announced. 

Gibson officials indicated this will 
be the largest convention the com- 
pany has held from the standpoint of 
new products and programs to be 
presented to its distributors. 

J. L. Johnson, vice president in 
charge of sales and Frank L. Sacha, 
manager of sales, said Gibson's new 
line of refrigerators, electric ranges, 
food freezers, and room air condi- 
tioners will be the most complete and 
comprehensive the company has ever 
produced and that each 1953 model 
contains new and exclusive features 
in all four product lines. 

An important part of the conven- 
tion will be the announcement of 
Gibson's complete merchandising pro- 
gram for 1953. This will include 
planned coverage in national adver- 
tising, and elements that stress the 
importance of complete sales train- 
ing at every level. 


Anheuser-Busch- - 


(Concluded from Page 1, Column 5) 
states the Refrigerated Cabinet Div. 
of the company in a letter to frozen 
food distributors. 

“We know that (because of your 
markups) you much prefer not to 
loan cabinets to your retailers like 
the ice cream industry does,” the 
letter points out. 

Essential! details of the plan are ex- 
plained to frozen food distributors by 
the company as follows: 

“We have taken the wholesale LCL 
price and marked it up only 10% as 
shown. ... 
simply submit duplicate 
copies of the Wholesale Direct 
Finance Plan application for each re- 
tailer and if approved by the 
Anheuser-Busch credit department, 
we ship the cabinet and send you, the 
seller, a check for the 10% markup. 

“You may use this 10% amount 
as you wish-—retain a part to cover 
handling costs and give the balance 
to your salesman-—or, use this money 
for promotional purposes by start- 
ing the retailer off with a quantity 
of frozen foods, etc. 

“Anheuser-Busch will, therefore, 
finance sales to credit-approved re- 
tailers. Of course, good business 
practice requires endorsement 

“Regarding the recourse phase, we 
believe your risk is small because: 

“You know the retailer better than 
we do; 

“The required down payment of 
20% gives the retailer enough equity 
in the cabinet to keep him interested 
in making his payments; 

“The amount being financed (at 
6% per annum on the original de- 
ferred balance) is substantially less 
than it would be if your retailer were 


buying at retail selling price.” 


(Concluded from Page 1, Column #) 
and 26, 1953. Location of the exhibit 
building has not yet been determined 
but will be made known shortly 

At the same time, REMA an- 
nounced that 70 firms will exhibit at 
the 10th Educational Exhibit and 
Conference set for Dec. 5-7, 1952, in 
Miami. The Biscayne Terrace hotel 
there will be headquarters for exhibi- 
tors. 


The program of speakers is said 
by RSES to be complete and will be 
announced shortly 

Other meetings and events will 
take place in the Hollywood Beach 
hotel, Hollywood, Fila, Dec. 6-9. 
These will include separate meetings 
of the boards of directors of REMA 
and REWA, the REWA annual busi- 
neas meeting, REMA product section 
meetings, and a joint REMA-REWA 
golf tournament, cocktail party, ban- 
quet, and membership meeting. 

REMA said the Biscayne Terrace 
hotel in Miami advises that it is 
practically booked up. But, the aaso- 
ciation pointed out, there are plenty 
of good hotel accommodations avail- 
able. 

Since activities of the wholesalers 
will center around Hollywood and 
those of the contractors at Miami 
Beach, rooms held for these organi- 
zations at the Everglades and Colum- 
bus hotels in Miami have been re- 
leased, REMA noted. Both are offer- 
ing special rates during the exhibit 
and conference. 


Freezer Sales - - 


(Concluded from Page 1, Column 4) 

An analysis of distributor sales to 
dealers by states during the 18 
months ended June 30 showed that 
the leaders have been California, 
Texas, Ohio, Pennsylvania, New 
York, and Illinois. 

In the January-June period of 1951, 
Texas led, followed by California, 
Ohio, New York, Illinois, and Penn- 
sylvania in that order. Ohio moved 
into first place in the July-December 
period, with Texas dropping to sec- 
ond spot. Then came Illinois, Cali- 
fornia, Pennsylvania, and New York. 

In the January-June 1952 period, 
California rose to first place and 
Texas held second. Ohio was third, 
Pennsylvania fourth, New York fifth, 
and Illinois sixth. 

Of the 27,827 units sold to Cali- 
fornia dealers in the first 1952 half, 
19,664 were shipped in the second 
quarter 


RCA-Estate Stove-- 


(Concluded from Page 1, Column &) 
Estate Stove, it was pointed out, 
is one of the oldest manufacturers 
of gas and electric ranges in the in- 
dustry. Estate also produces gas and 
oil space heaters under the nationally- 
known trade-mark ‘“Heatrola.” 

Its acquisition, the announcement 
stated, will provide RCA with manu- 
facturing facilities and an organiza- 
tion of skilled workers and experi- 
enced management for its entrance 
into these fields. 


by using 
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, ances. Coming 
Kelvinator's first electric refrigera- from. Ghee Beak 
tor experiments began in Detroit in . 
: . : ucts Co. of which 
1914 and the Kelvinator Co. incorpo- he Wee enna 
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conscious refrigeration en- vinator Corp. advertist 
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Chemicals that EA Wheir way out of Metal, Wood 


sive” features listed. “necessitated a greatly enlarged or Plastic containers are injurious to the very 
Highlighting the upright freezer manufacturing and sales organiza- surfaces that they are intended to treat. If « 
line will be a 32-cu. ft., two-door tion.” 


gles container should be accidentally broben, 


model with a capacity of 1,127 Ibs. of the contents could do untold demage to valuable 


frozen foods. The line also will in- 


IDEAL cooier corporation 


2953 EASTON AVE + ST LOU'S6 MO 


clude a 25-cu. ft. model complete with 
door racks and 24.8 sq. ft. of shelf 
space. It has a frozen food capacity 
of 882 Ibs. 

An 18.3-cu. ft. model providing a 
frozen food storage space of 641 Ibs. 
will complete the line “designed to 
meet the requirements of a growing 
market.” 

Also scheduled for introduction are 
new lines of refrigerators, electric 
ranges, and chest-type freezers. 

The convention will be held in 
Duluth so distributors may visit the 
remodeled Coolerator factories and 
see new manufacturing facilities in- 
stalled under the company’s expan- 
sion program instituted when Cool- 
erator became an associate of IT&T. 


Utility Appliance Acquires 
Mission Appliance Corp. 


LOS ANGELES Purchase of Mis- 
sion Appliance Corp. of Hawthorne, 
Calif. by Utility Appliance Corp. in 
a cash transaction has been an- 
nounced by Harry A. Goldman, 
Utility chairman and treasurer. 

Goldman said Mission Appliance 
and its subsidiary, Bower Electric 
Co., will be operated as separate 
companies, retaining their own iden- 
tities. He added that the management 
of Mission Appliance will remain un- 
changed “for the time being” and 
that the firm’s line of wall and floor 
furnaces will be expanded. 
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PATENTS 


Week of August 12 
(Continued) 


12648) FLUE COOLING ARRANGE 
MENT FOR COOLING BKEFRIOERATION 


UNTTS. Leonard W. Atchison, Brie, Pe. 
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8,908,000. AUTOMATIC LUBRICATION 
WEANS FOR FLURAL STAGE COM 
WREBBORS. Heory B Pownall, York, Pa, 


assignor to Freesing Equipment Gales, 
lee, York, Pa. « corporetion of Peansy! 
vania. Applicatim Aug #4, 1961, Serial 
Wo. 043,590. 19 Claims. (Ol. 1174) 
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| Genuine doe says: 
“WAGNER BEARINGS 
are BEST..." 


Wagner s 
un babb 
bearings are bess 
because they 
have 


| Extreme lead carrying 


(apacity 
2 Excellent wat senure properties 
3. High resistance te corrosion by 
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ADDIT 88 

(4 Spectel Pecmule Por Refrigeration! 

“The Firet Ol Additive in the 
Mistery of Refrigeration” 

“ADDIT O° will predece results 

im your refrigeration system that 

will amare yee 


ation Manufacture ve of Retrie 
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) SEALED UNIT PARTS CO., INC. 


61 Past idtet St. 
New Vork Si, New Vork 


| Wadiner Electric ( vrvoration 


£,006,4% BELATIVE HUMIDITY INDI. 
CATOR OF THE WET AND DRY BULB 
THERMOMETER TYPE. Anthony HH. 
Lamb, Miliside, and Bari B. Kebbon, 
Chatham, WN. J., assignors to Weston Blec. 
trical Instrument Corp., Newark, NW. J. « 
corporation of Mew Jersey Application 
June 6, 1948, Serial No. 97,396. 6 Claims. 
(Cl. 73-338.) 


1 Ina 
bination 


portable 
with « sheet 
prising an 


hyarometer, the com 


metal esetand com 


initially rectangular and fat 


plate bent m lines normal t the side 
edges of the plate to provide a horizontal 
haere portion nected by a vertical se 
thom tt s rearwardly inclined section ‘ 
pals f bimetallic thermometers supported 
mm said rearwardly inclined section with 
the thermometer wings in front of eaid 
tre Lithedt nee thon ariel the thermometer 
stems projecting through and normal t 

aid inclined secthur * tubular wick nh 
me thermometer eter es water container 
spported nh said base section of the 
stand and sald wick extending into the 
water container, a motor and fan for e# 
tabliehing an air current ver the seteme 
f said thermometers, and means detach 
ably scured t said sheet metal stand 
and supporting sald motor and fan absuve 
a side edge portion f said horizontal 
base portior 


Week of August 19 


2,007,006. REFRIGERATOR DOOR CON. 
STRUCTION. Ralph Bsher, 
Bugland. Application June 23, 1948, Serial 
No. 4.686. In Great Britain July 17, 1947. 
5 Claims. (Cl. 20-35.) 


of 
ty 
1 A thermally ineulated chamber of 
the clase described, said chamber having 
an opening therein, comprising a door 
frame of thermally conductive material 
mounted in said opening and comprising 
interiorly and exteriorly disposed por 
tions thermally tneulated from each other 


a door of thermally 
onductive 


said door 


omprising « framing 
material hingedly 


frame 


mounted in 
sald framing comprising 
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air conditioning, 
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PROCUREMENT INFORMATION “Sita. ~* oS 
interim fed. spec. W-F-97 
The following # « list of proposed procurements iasued by_the (GBA-FSS) 
asrioun indicated | S. Government procurement offices. This Fans, air circulating floor om «a DAB 2% Sept 
st is compiled and made available daily on a free pick-up basis type. size 12 
Vroapect bidders may obtain complete bid sets by a request Galvesten District Co ot Engineers, 666 Santa Fe Building 
te the purchasing eflice ander whieh the perchase is listed in Soheumhen, Ghene — s . " 
He re to identify completely the bid invitation - : 
Bynepes. FF a our ~ 7 request the item description. the Dehumidification & electrical Job sae 41- 21 Oct 52 
' ation merrier reference number and the opening date systema. Michoud Ordnance 243-53-HK4B) 
Fhis @ 8 time in filling your request For reasons of Piant, New Orleans, La. The 
fleations a normally not included with the bid main manufacturing bidg 
“tions unless the specification if a new une First time will be dehumidified & ventilated onsens the major heat treat 
" . par ar lem should re quest a copy of applicable areas which will be ventilated only RCS-DD-MB-2% (R1) 
ne and drawings at the time the request for a bid (Chieage Quartermaster Depot, Quartermaster Purchasing 
| Division, Chicage, Iilinois 
« { necessary to refer solely to the issuing office for Belta—drive for refrigera- 33705 ea 53-261B 6 Oct 
data on a bid invitation tasued by any of the follow- tion equipmeat—misc. sizes 
Ordnance Offices Ordnance Tank Automotive way 
Arsenal, Prankford Arsenal. Picatinny Arsenal , . 
oat i Arsenal. Springfield Armory t. & DEPARTMENT OF JUSTICE 
‘ Complete informa Frocusenent Beaticn, Department of Justice, 
- alone ay - we hington 25, D. - 
you * ac- ater refrigeration 7th, 1 ea. 7066 10-6-5 
® your nearest Department of Commerce Field onene fisher 1C_3 or equal * . 
ask an Cran nee District Office for information 
m «a purchase uniess s heated by one of the above-named NATIONAL ADVISORY COMMITTEE 
ff Ordnance iPietries Offices de net have information on R AERON TI 
any other purchases FOR A INAUTICS 
ta ne for Bids numbers will be followed by the letter 
Requests for proposals or Quotations will be indicated in Lewis Flight Prepulsion Laboratory, 21000 Brookpark, 
umn by the letter "Q" or, if numbered. the number Cleveland, Ohio 
| be followed by the letter "Q.” S/M for installation of Job Cc 4479 10-8-52 
: . cooling tower water and 
DEPARTMENT OF DEFENSE combustion air piping systems 
Description Quantity Invitation Opening 
Ne Date 


Commandant of the Marine Corps, Washington, D 


CONTRACTS AWARDED THROUGH SEPT. 18 


Attn Supply Department Services Aeguseitention, 375 U. 8. Courthouse, 219 Se. 
Fans. electric. bracket and WOOO «a 2058 26 Sept 52 » Chicago 4, mI is 
desk type. f pe Electric water coolers.—-130 ea., $16,762 Westinghouse Electric 
W-F-IDLA ona omeadine nt Corp.. 1625 K St.. N. W.. Washington, D 
interiorly and exteriorly disposed portions sociated therewith, means for cycling a remove frost from the apparatus, the fluid 
thermally insulated from each other said volatile refrigerant through the evapora- passing from the directing means onto the 
door frame and said framing of said door tors of said plates, said cabinet having apparatus, discontinuing the flow of said 


direct 
rhe 


being 

tween 

thereof 

tending space 
kk 


shaped for ontact therebe 
at the inte and exterior portions 
defining a peripherally «x 
therebetween when the door 


and 


is . and a heater disposed in said 
peripheral space, for maintaining the tem 
perature in said space above the freez 
ing point 

2,607,091. DOOR SEALING DEVICE. 


Howard M. Dodge, Wabash, Ind., assignor 
to The General Tire and Buabber Co., 
Akron, Ohio, « corporation of Ohio. Ap- 
plication Aug. 20, 1948, Serial No. 111,376. 
9 Claims. (Cl. 20-469.) 


1. In combination in a refrigerator door 
structure or the like, the structure in- 
cluding a door having edges, corners and 
marginal faces extending substantially to 


the corners and edges, means on the door 
providing retaining flanges substantially 
paralleling and spaced from the marginal 
faces, said flanges having free edges di 
rected toward the edges of the door, and 
a sealing strip of resilient deformable ma 
terial having base flange means disposed 
between the retaining flanges and the 
marginal faces of the door, the sealing 


strip including a relatively thick cushion- 
ing portion integral with the flange meana, 
the cushioning portion of the strip com- 
prising a hollow flange substantially C- 
shaped in section having a longitudinal 
opening along one side, said opening fac- 
ing toward the adjacent edges of the door, 
and the sealing strip being bent about 
the retaining flange means adjacent the 
corners of the door whereby the hollow 
flange of the cushioning portion partially 
collapses inwardly at the bends to effect 
a relative raising of the bent portion of 
the strip abowe the marginal faces of the 
door 


2,607,200. AIR CONDITIONING SYS. 
TEM. Malcolm G. Shoemaker, Doylestown, 
Pa., assignor to Phileo Corp., 

tion 


1 In refrigeration equipment: a main 


refrigeration aystem including compressor, 
condenser, restrictor and evaporator ele 
ments so connected in series flow circuit 
that evaporation of refrigerant occurs in 
said evaporator element with consequent 
cooling of an ambient medium: an auxili- 
ary refrigeration system, and apparatus 
for adjusting the heat exchange capacity 


of said evaporator element, including a 
movably mounted receiver to which is 
delivered liquid refrigerant flowing from 
said condenser element. said receiver being 
provided with a pair of outlet passages 
one of which communicates with said eva- 
porator element and the other of which 
ommunicates with said auxiliary system, 
movement of said receiver serving to con- 
trol the supply of liquid refrigerant to 
the said outlet passages to provide selec- 
tive distribution of the condensed refrig- 
erant between said evaporator element and 
eaid auxiliary system. 


tm. corpora. 
tion June 28, 1948, 
Serial No. 35.546. 4 Claims. (Cl. 63— 108.) 
1. In a cooling cabinet adapted for the 
simultaneous cooling of articles within the 
eabinet and of air exterior to the cabi- 
net. walls defining a refrigeration space 
and an access opening thereto, a 
movably closing said access opening, «a 
plurality of shelves arranged in said space 
in staggered relation. said shelves being 
refrigerating plates having evaporators as- 


an air inlet and an air outlet and means 


for cireulating air from without said cabi 
net through said inlet, through the re- 

— —<—=— | 

4 

' 

He 

; f 

t 

| ae ABE ' 
erigevetina space within the cabinet and 
through said outlet, said shelves being 
positioned between said inlet and outlet 
and defining with the walls and closure 


a tortuous refrigerating passage, said 
door when closed only partly filling said 
access opening, thereby leaving a portion 
of the access opening unobstructed for 
use as an air inlet to or air outlet from 
the refrigeration space within the cabinet. 


2,607,202. MEANS FOR DEFROSTING 
COOLING COILS. Milton W. Garland, 
Waynesboro, Pa. assignor to Frick 
Co., Waynesboro, Pa. a of 
Pennsylvania. Application Sept. 1, 1949, 
Serial No. 113,635. 6 Claims. (Cl. 62—103.) 

6 The method of defrosting apparatus 
in a refrigeration compartment comprising 
supplying a first fluid of relatively high 
temperature to directing means positioned 
to distribute fluid over the apparatus to 


first fluid when sufficient frost has been 
removed from the apparatus, and supply- 
ing a second fluid to the directing means 
to remove any first fluid remaining there- 
from, said second fluid passing through 
the directing means and into the com- 
partment 


(To Be Continued) 
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ENGINEER. MIDWEST manufacturer of 
contract products and hermetic refrigera- 
tion and air conditioner systems has posi- 
tion available for Product Development 
and Laboratory Assistant. This is an 
excellent opportunity in refrigeration en- 
gineering work. Write giving full quali- 
fleations and background. BOX 4092, Air 
Conditioning & Refrigeration News 


MAJOR MANUFACTURER with district 
sales office in Oklahoma City, requires 
the services of a sales manager qualified 
to assume responsibility of district op- 
erations. Must have some knowledge of 
mechanical refrigeration. Please state your 
qualifications in your first letter. with a 
picture if possible. All replies will be held 
in strict confidence until such time as an 
interview can be arranged. BOX 40%, Air 
Conditioning & Refrigeration News 
TECHNICAL SECRETARY 
Society requires mechanical engineering 
graduate preferably having some refrig- 
eration, air conditioning experience. Posi- 
tion includes editing technical manu- 
scripts answering inquiries handling 
committee work, and such other duties 
as may be assigned. Write giving details 
of experience, training and approximate 
salary expected. BOX 4096. Air Condition- 
ing & Refrigeration News 


Engineering 


NEW—% and ‘%-hp. open type refrig- 
erating units, air cooled. Price: % hp.- 
$a44 % hp.-$10260. These units are 
equipped with Chieftain compressor bodies 
and Century capacitor type motors with 
built-in thermal protection. Freight al- 
lowed on quantity orders of 10 units or 
more, may be assorted sizes. Write for 
literature and specifications. ARCTIC- 
AIRE, 1621 Grand Ave.. Kansas City. Mo. 


BRAND NEW 1962 frozen food merchan- 
disers original crates. Model FDSISA, 18 
cu. ft. thermopane doors; ultra modern 
superstructure, Kelvinator unit, 5-year 
warranty. Factory list $733.50. your cost 


$371.00. Order 
lustrations 

SUPPLY CO. 
York 3, N. ¥ 


FEW HUNDRED 1950, 6 cu. ft. used 
household refrigerators all in good con- 
dition. Write for prices MANN REFRIG- 
ERATION SUPPLY CO., 440 Lafayette 
St.. New York 3, New York. 


immediately; send for il- 
MANN REFRIGERATION 
. 440 Lafayette Street. New 


FOR SALE: Stainless steel 4%” Tubing. 


6000 in 60 Rolls 35 per foot. NORTH- 
LAND REFRIGERATION SALES CO. 
1825 S. Kedzie Ave. Chicago 23, Mlinois. 


ATTENTION SERVICEMEN—§ 
new catalog—on controls, valves, relays, 
brass fittings, V-belts—-hermetic and open 
type units. All new merchandise at great 
savings up to 50%: sold on money back 


Send ‘for our 


guarantee. WALTER W. STARR RE- 
FRIGERATION, 2833 Lincoln Ave.. Chi- 
cago 13, Illinois. 

USED EQUIPMENT for sale: One York 
11” by 9” Compressor, 2 cyl. Shop 252783 
with 75HP Westinghouse Variable Speed 
208/418/3/60 motor with Starter. Speed 
Controller & Disconnect. One York Model 
D-2 9 by 7%” Compressor, 2 cyl. Shop 
#52419 with 50HP Motor & accessories as 
above. Preceding for Freon 12 or Am- 
monia Booster Service. One York #125 & 
one York 288 evp. conds. One f= 
Blow. 24% AHS Fan. Two Amer. Blow 


#5 AHS Fan. Two 42” x 4” & four @ 


x 24”, 4 Row 4 Fin/inch DE coils. Write 
offer or inquiry to UNITED CLAY 
PRODUCTS COMPANY. 3055 V St. N_E.. 


Washington 18. D. C., 
6-7000 


Phone LAwrence 


ITALIAN FIRM long established in Italy 
and in Near East desires immediate con- 
tact with an American air conditioning 
manufacturer wishing to be represented 
in those countries. Please address Mr. A. 


Sasso, Salisbury Hotel, 123 West 57th St., 
New York City before October 5. In- 
quiries from dealers will not be con- 
sidered 

MISCELLANEOUS 


NORGE SEALED units remanufactured or 
exchanged. Immediate delivery from stock, 
2 year warranty, Freon refrigerant. Write 
for prices and shipping instructions. 
Genuine Norge terminals for Norge sealed 


12541 E. McNichols Road, Detroit 5, Mich- 
igan 
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EVAPORATORS 
fit your needs exactly 


Mild steel...simulated or 
tube-on-sheet types... gal- 
vanized ... super finished .. . 
standard models... prompt 
service . .. low cost. 


WRITE FOR DETAILS 


RUDY Manufacturing Co. 


© Specialists am 
 DOWAGIAC, MICHIGAN 


OPPORTUNITY 


Operating engineer has a con- 
vection type evaporator being 
in operation over a long period. 
New in mechanical construc- 
tion, design, and widely pliable 
with method of self-defrosting. 
Proven sound and practical in 
all respects. Patent applied for. 
References exchanged. Desire 
to contact manufacturer or 
interested parties. Write 


BOX 325 
MILLBURN, NEW JERSEY 


MicroMorors 
Prompt shipment! 


74 different models in stock 


FACTORY OISTRIBUTORS 


CYCLO-FREEZ CORP. 


MARVIN L. “FERGIE” FERGESTAD 


2120 S$. Lyndale, Dept. A, Mpls. 5, Minn. 


JUST ASK US 


Turn to “What's New” Page for 
useful information on new products. 


| E. L. Knoedler, 


NEMA Home Freezer Sales Hit 456,452 Units 
During First 7 Months 


Summary for July and First Seven Months, 1952 
Electric Farm and Home Freezers—Complete—Sales by Sizes—t nits 


Farm and home freezers complete with high and low side and cabinet, where 
50% or more of the net cabinet capacity is designed for the freezing and/or 


storage of frozen foods. 


JULY (25 Companies) 


Domestic 
\48 States Other 
Sizes and D.C.) Canadian Foreign Total 
1 49 cu. ft. and under 2,415 46 1 2.462 
2. 50 to 69 cu. ft. 2,034 90 2.124 
3. 7.0 to 89 cu. ft. 12,122 111 72 12,305 
4. 90 to 109 cu. ft. 5,467 . 61 5,536 
5. 11.0 to 12.9 cu. ft. 19,291 539 153 19,983 
6. 13.0 to 16.9 cu. ft. 27,006 404 32 27,442 
7. 17.0 to 20.9 cu. ft. 12,185 185 3 12,373 
8. 21.0 to 29.9 cu. ft. 7,183 a4 7.267 
9 30.0 to 39.9 cu. ft. 270 270 
10. 40.0 to 49.9 cu. ft. 
11. 50.0 to 59.9 cu. ft. 1 1 
12. 60.0 cu. ft. and over 4 4 
Total—All Models 87,978 1,377 aie 89,767 
FIRST SEVEN MONTHS (25-24 Companies) 
Domestic 
(48 States Other 
Sizes and D. ©.) Canadian Foreign Total 
1. 49 cu. ft. and under 8,064 131 1 8,196 
2. 5.0 to 69 cu. ft. 16,480 25 1,173 17,678 
3. 7.0 to 89 cu. ft. 51,097 15% 1,287 53,908 
4. 90 to 109 cu. ft. 31,064 109 532 31,705 
5. 11.0 to 12.9 cu. ft. .. 98,515 2,635 1,338 102,488 
6. 13.0 to 16.9 cu. ft. .. 154,384 1,526 430 156,340 
7. 17.0 to 20.9 cu. ft. ... 57,540 461 1s 58,135 
8 21.0 to 29.9 cu. ft. ... 26,794 146 19 26,959 
9. 30.0 to 39.9 cu. ft. 1,025 1,025 
10. 40.0 to 49.9 cu. ft. ... 
11. 50.0 to 59.9 cu. ft. 1 1 
12. 60.0 cu. ft. and over 17 17 
Total—All Models .. 444,981 6,557 4914 456,452 


Participating companies: 


Aveo Mfg. Corp.; Ben-Hur Mfg. Co.; Carrier 


Corp.; Coolerator Co., The; Deepfreeze Appliance Div., Motor Products Corp.; 
Frigidaire Div., General Motors Corp.; General Electric Co.; Gibson Refrig- 


erator Co.; Hotpoint Co., Div 


General Electric Co.; 
Co.; Kelvinator Div., Nash-Kelvinator Corp.; 


International Harvester 
A. J. Lindemann & Hoverson 


Co.; Masterfreez Home Locker Mfg. Co.; Maytag Co., The; Norge Div., Borg- 
Warner Corp.; Philco Corp., Refrigeration Div.; Revco, Inc.; Ryan Industries 


(In 
Co.; 


7-1-52) ; 


Emil Steinhorst & Sons, Inc.; 


Sanitary Refrigerator Co.; 


Victor Products Corp.; 


Schaefer, Inc.; Seeger Refrigerator 


Westinghouse 


Electric Corp.; Wilson Refrigeration, Inc. 


Asre To Meet In New York Nov. 30-- 


(Concluded from Page 1) 
trend in the development of refrigera- 
tion equipment and processes. 

One entire session will be devoted 
to papers and a discussion of food 
processing led by well known authori- 
ties in the field of refrigerated foods 

For the benefit of those particu- 
larly interested in the application of 
refrigeration equipment, papers are 
now being considered by the program 
committee on refrigeration in the tex- 
tile, rubber, and brewery industries 

The joint meeting with ASME, the 
winter meeting of which will be held 
in New York the same week, will 
take place Monday afternoon, Dec. 1, 
at the Commodore hotel and will be 
presided over jointly by Dr. R. C. 
Jordan, vice president, ASRE and 
chairman, process 
industry division, ASME. Papers of 
interest to members of both societies 


store layout, and display, finan 
dealing with manufacturers an 


“BOTH FEET ON 


by GEORGE F. 


appliance merchandisers who 


Price: $5.95—-ORDER FROM 


CONJURE HOUSE DIVISION 
l Business News Publishing Co. 
450 WEST FORT ST., DETROIT 26, MICH. 
1 9-29-52 


Biggest Bargain Ever Offered 


TO OUR BIG INDUSTRY 


Every phase of air conditioning and refrigeration selling— 


getting the most out of salesmen, outwitting competition, 
making a profit on trade-ins and service, etc., etc..—covered 
completely in a 638-page encyclopedia: 


This book wasn't dreamed up—it was lived. Consists almost 
entirely of ‘case histories’’ drawn from interviews with dealers 
ell over the country. All your questions answered by successful 


practice. Profit from the other fellow's experience! 


cing, inexpensive advertising, 
d distributors, selecting and 


THE GROUND’’ 


TAUBENECK 


have worked them out in 


Please send a copy of Both 
Feet on the Ground. 


(- $5.95 enclosed [) Send bill 


rs 


will be presented. Among the subjects 
being considered are: 


“Turbo-Expanders for Low Tem- , 


perature Refrigeration and Combined 
Heat Transfer and Vapor Diffusion.” 

One session that promises to be of 
unusual interest to refrigerating en- 
gineers is the symposium on Com- 
mercial and Industrial Defrosting. 
Five prominent refrigeration engi- 
neers will each present a discussion 
of one or more methods of defrost- 
ing, including: water, air, hot gas, 
electrical, hand gas, and infra-red 
These talks will be followed by a 
free-for-all discussion with Clifford F 
Holske, past president of ASRE, act- 
ing as moderator. 

The Domestic Refrigerator Engi- 
neering conference, always a popular 
feature at ASRE conventions, this 
year promises an unusual and inter- 
esting program requiring an all-day 
session, the first half of which will 
include talks by prominent engineers 
discussing what the future holds for 
the industry followed by a round 
table discussion in the afternoon on 
Industrial Design-—its history, func- 


tions, and relationship of “consult- 
ant” to “company” industrial de- 
signers. 


This discussion will be participated 
in by a number of company and con- 
sulting designers under the leader- 
ship of the well known industrial de- 
signer, Walter Dorwin Teague. 

Plans for the Insulation and Air 
Conditioner conferences are rapidly 
being completed and will be an- 
nounced in the near future 

The usual entertainment features 


for members and their ladies are be- | 


ing scheduled including an inspection 


trip of the much heralded liner the | 


United States if her sailing dates will 
permit. 


Underwood, Van Guysling 
Promoted by Distributor 


ALBANY, N. Y.--Two promotions 
have been announced by William H. 
Squires, president of A. Wayne Mer- 
riam Inc., Albany appliance distribu- 
tor. 

Herbert G. Underwood, former dis- 
trict manager, was named manager 
of advertising and promotion. Walter 
H. Van Guysling was named sales 
manager of small appliances and tele- 
vision. He has been a home laundry 
specialist. 
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ALTITUDE CHAMBER is 
veed by Belmont Rodic in 
Chicago 
testing of aircraft equip 
renge of 200° 
100" Ff 


for production 


down to 


Belmont Radio, Sunbeam Electric Corp. 
Install Low Temp. Test Chambers 


CHICAGO...Low temperature test 
chambers were recently installed for 
two well known manufacturers here 

Belmont Radio and Sunbeam Elec- 
tric Corp.._by Talbert Thomas Co., 
local outlet for Conrad Industrial 
Coolers of Holland, Mich 

Both chambers are self-contained 
models using “Freon-13" and “Freon- 
22" in a cascade system with herme- 
tic compressors. The Belmont job, 
which is used for testing aircraft 
electronic equipment on a production- 
line basis, operates over a tempera- 
ture range from 200° down to -100° 
F. Control of humidity is also pro- 
vided in the range of 40° to 200° F 
by a separate 2-hp. refrigeration 
system. Two 5-hp. units control the 
temperature 

This all-weather test chamber also 
provides altitude control and has a 
working space of 48 by 48 by 48 in. 


Interior liner is of stainless steel and 
the chamber is equipped with Lumi- 
line lights. A 36-in. square view win- 
dow is provided in the door 

Lee Moffet, sales engineer for Tal- 
bert-Thomas, was in charge of this 
job along with the Sunbeam job 

Latter is a smaller unit with a 
chamber measuring 30 in, deep by 36 
in. high by 34 in. wide, and will main- 
tain temperatures down to -100° F 
or below by using two 2-hp. sealed 
units 

Cabinet insulation is Foarglas and 
Rubatex 7 in. thick while double door 
locks are operated by a connecting 
bar for easy closing 

Cooling coils are located below the 
work space and cold air is circulated 
by a 14-in. propeller type fan driven 
by an externally mounted motor 
There are no shaft bearings in the 
cold chamber 


for You... 
for Your 
Customers- 


CASE 


for Dairy Products or Fresh Meats 


This new case has all the features your customers want in an 
open-type, self-service case. Famous Norsair* cooling assures 


proper temperatures and humidity . . 
refrigeration of dairy products or meats. . 


. is easily regulated for 
- at minimum operat- 


ing cost. The compact, spacious case comes in two or three deck 
models and in six and ten foot lengths. Extensible. Sparkling 
porcelain interior and exterior, gleaming mirrors, fluorescent 


lighting, double glass front and ends provide eye-appealing 


display. 


Vv 


To sell more, sell Viking. Inquire today about a 
Viking franchise. 
iking Refrigerators, Inc. 


7500 Wilson Avenve 
Kensos City 3, Missouri 


*Pat. No. 2,466,286 


E VIKING 


7500 Wilson 


Stete__._. 


REFRIGERATORS, INC. 


Ave., Kansas City 3, Mo. 
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NersA Convention Discussion -- 


(Concluded from Page 1, Column 4) 
and incentive compensation to his 
salesmen. This unorthodox method of 
cutting costs, he stated, has increased 
his gross profit by 1.72% while rais- 
ing his selling cost by only 1.03%, or 
a net increase of 69% in his net 
profit 

Winther's remarks were made in 
& panel discussion also participated 
in by George F. Wiedemer of Cable- 
Wiedemer, Inc. of Rochester, N. Y 
and H. E. Schreiber, of Electric Prod- 
ucts, Inc. of Pittsburgh. 


MAKING PROFTT ON TRADE-INS 


Outlining how he makes a profit 
on trade-ins, Wiedemer noted that 
his firm has secured many deals that 
possibly might have been lost to com- 
petition if he had not properly es- 
timated the true value of the trade- 
in 

‘We are confident,” he asserted, 
“that many of the deals that we 
make with several pieces of new 
equipment are possible because we 
are able to secure for the customer 
a used piece of equipment that he 
wants.” 

Wiedemer noted that his firm 
marks up its used equipment on its 
value (in terms of new equipment) 
rather than on a percentage of money 
invested 

The service operation described by 
Schreiber is run independently of the 
sales firm, although there is “inter- 
locking” control by management, he 
indicated. 

This arrangement, however, does 
require that the service and installa- 
tion operation be profitable in its own 
right and serves as a realistic basis 
in arriving at the selling price on 
equipment, he said 

“First the sales and service com- 
panies agree on the amount to be 
paid the latter for standard instal- 
lations and first-year warranty. Then 
the salesmen use a form for deter- 
mining costs that first lists this erec- 


tion and warranty cost,” Schreiber 
explained 
To this is added the cost of the 


product, freight and delivery charges 
to show the installed cost. Markup 
on this provides the quoting price. 


‘ONLY ABOUT 2% OF 
DISTRIBUTORS LIVE UP TO 
MANUFACTURERS’ HOPES’ 


Although he recognized distribu- 
tors as the “vital link in successful 
merchandising,” J. W. Bostwick, 
general sales manager of McCray, 
told the group that “only about 20% 
of you come up to manufacturers’ ex- 
pectations.” 

According to Bostwick, “The aver- 
age distributor today is land-hungry. 
It's better to push your territory in 
than expand it. And don’t take on 
another manufacturer's line unless 
you're seriously going to push it. 
Don't become a general store,” he 
advised. “Lay off those extra lines 
that will clutter up your counters 
and sales organization. 

“In today’s market, any manufac- 
turer is only as strong as the dis- 
tributor organization he builds... . 
Nothing happens basically until you 
make the sale.” 

He urged both distributors and 
manufacturers to give prompt atten- 
tion to the handling of their mutual 
day-to-day problems. 

“This one point probably caused 
more trouble between the distributor 
and manufacturer than any other,” 
he declared. 

On the important subject of financ- 


ing, distributors were cautioned: 
“The capacity to make a monthly 
payment cannot be increased by a 
credit manager's decision. 

“If a prospective purchaser can 
pay only $50 a month for a piece 
of equipment and the equipment seller 
has a limit of 24 months, the unpaid 
balance, including financing charges, 
cannot exceed $1,200," emphasized 
Kenneth R. Wells, vice president, 
American National Bank and Trust 
Co., Chicago. 

“If the piece of equipment that 
the man is buying sells for $1,800, 
you had better get $600 down. If you 
increase the monthly payments, all 
you do is have a delinquent account 

“The credit department should not 
be dominated by the sales depart- 
ment,” he also advised. “You have 
all heard the expression that 99% of 
the people are honest. I would like 
to qualify that statement. I believe 
that 99% of the people are honest, 
not because they are morally honest 
but because they have found in our 
way of living it pays to be honest.” 


PROFIT-SHARING 


Discussing the “Benefits of Profit- 
Planning and Profit-Sharing,” Frank 
D. Stella, president of NCRSA and 
F. D. Stella Products Co. of Detroit, 
told the group that “sharing of pro- 
fits makes more profits for the firm. 

“It increases the productivity per 
manhour without any speedup by 
management.” 

Pointing out that profit-sharing 
plans can take many forms and can 
be adopted by small firms as well as 
large, Stella emphasized that “all 
employes must participate-from the 
janitor on up.” 

The share of profits given to the 
individual employe “doesn’t neces- 
sarily have to be a large sum, but 
after the worker receives it, he'll do | 
everything possible the following 
year to improve the company’s pro- | 
fits,” Stella declared. 

Irving Shell, Chicago distributor | 
and newly elected president of 
NCRSA, declared that though there 
may be from five to 25 commercial 
refrigeration distributors in a city, 
he has found that one, two, or three 
are doing the bulk of the work in 
that community. 


LEADING DISTRIBUTORS HAVE 
GOOD SERVICE DEPTS. 


“I invariably found,” he said, “that 
the leading distributors, the dealers 
who did the greatest volume, had an 
efficient service department. 

“True,” he said, “it is all-important 
to educate salesmen and teach them 
how to make more sales, but it is 
just as important to educate service 
personnel to render the proper kind 
of service to help cement friendly 
customer relations.” 

His firm, he noted, has prepared a 
booklet covering all points that serv- 
icemen are expected to observe. They 
are given this booklet. 

“The insufficiency of service,” | 
Shell stated, “automatically stunts 
dealer growth, and as a result sales | 
resistance becomes unbearable and | 
hard to cope with. Render service | 
until it hurts, and in time sales re- | 
sistance will melt away like the snow | 
on an automatic defrost coil.” | 


R. E. Stephenson, advertising man- 
ager for Hussmann Refrigeration. 
Inc., advised the conventioneers that 
advertising should be a part of any 
selling program. Advertising and sell- | 
ing, he asserted, should be a mar- | 
riage of love, but if not, at least it 
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should be a marriage of convenience. 

He explained how advertising can 
speed up the selling process and de- 
clared, “The only time price cutting 
is necessary is when salesmen do not 
understand the value of the services 
they offer or the merchant does not 
understand them. Advertising can es- 
tablish their value to both groups.” 

W. 8. Shafer, vice president and 
director of marketing research for 
Armour & Co., reviewed the results 
of the latest survey on self-service 
meats and complete self-service meat 
stores conducted by Armour. This 
survey showed that as of April 1, 
1952, there were 5,363 stores with 
completely self-service meat depart- 
ments 

Noting that his company now has 
some 100 frozen pre-packaged meat 
items and 20 poultry items, he said 
that frozen packages of the more 
expensive cuts will not come until 
the refrigeration industry finds some 
way to neutralize the discoloring ef- 
fects of the lights in meat cabinets 
and the meat industry finds some 
way to stop the “bleeding” of pre- 
packaged fresh cuts. 

Assisting Shell, the new president, 
in the direction of NCRSA affairs 
for the coming year will be R. J. 
Wischusen, Engineering & Refrigera- 
tion, Inc., Jersey City, N. J., as first 
vice president; S. G. Taylor of Taylor 
Refrigerator Co., Des Moines, Iowa, 
second vice president; and George F. 
Wiedemer, treasurer. 

The three new directors are Paul 
Allen of Paul Allen Refrigeration, 
Inc., Little Rock, Ark.; Dudley M. 
Cawthon of Dudley M. Cawthon Co., 
Miami; and Donald D. Denny of 
Modern Market Fixtures, Inc., Day- 
ton 


First-Quarter Steel Cut 
Won't Hit Output--DPA 


WASHINGTON, D. C.-The De- 
fense Production Administration an- 
nounced a cut in first-quarter steel 
allotments for most consumer dur- 
able goods manufacturers but said 
this does not mean that producers 
will have to curtail production. 

The agency said the majority of 
manufacturers of consumer durables 
will get a bit more copper and alumi- 
num than they did in the fourth 
quarter. However, they are being 
held to their advance allotment of 
steel for the first quarter-—-60% of 
their third 1952 quarter quota or 33% 
of base period use. 

Ralph 8. Trigg, deputy administra- 
tor for program and requirements, 
pointed out that the low steel allot- 
ments reflect the great loss in steel 
production during the eight-week 
steel strike. He said the strike post- 
poned delivery dates for steel prod- 
ucts by an average of two months. 

This means, it was explained, that 
users will be able to fill out their 
lower first-quarter steel quotas with 
delayed shipments of steel originally 
scheduled for the fourth 1952 quarter. 

Thus, the DPA added, manufac- 
turers will be able to produce at their 
regular rate 

(In a statement to the automotive 
industry National Production Author- 
ity officials pointed out that actual 
deliveries of steel in the first quarter 
should be at the highest level since 
the Controlled Materials Plan was 
placed in effect.) 

Trigg said that in limiting non- 


defense steel allotments to the 
amount of the advance allotment 
authority, “we are trying to achieve 


Total first-quarter allotments of 
steel, copper, and aluminum made 
to the National Production Author- 
ity’s consumer durable goods division 
for distribution to manufacturers fol- 
iow : 

Steel-468,134 tons, compared with 
623,479 in the fourth quarter and 
856,138 in the third; copper-—-58,688 
tons, compared with 56,043 in the 
fourth quarter; aluminum--87,556 
tons, compared with 83,854 in the 
fourth. 


G-E, Tecumseh Deal - - 


(Concluded from Page 1, Column 5) 
and attention to the tremendously 
increased demand for General Elec- 
tric home heating and cooling equip- 
ment, packaged air conditioners, heat 
pumps, water coolers, and other prod- 
ucts. 

G-E condensing units “sold for ex- 
ternal use” had been distributed in 
part through General Electric appli- 
ance distributors who maintained a 
commercial department, with the 
remainder being handled by refrig- 
eration parts and supplies whole- 
salers. 

Tecumseh will supply units of its 
own make to those regular G-E dis- 
tributors who may want them, and 
will shortly announce a new policy 
with respect to the distribution of 
its compressor and condensing unit 
line through parts and supplies 
wholesalers. 
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